< SHOFU INC.

SHOFU INC.
Q2 Financial Results Briefing for the Fiscal Year Ending March 2026

November 14, 2025



Event Summary

[Company Name]

[Company ID]

[Event Language]

[Event Type]

[Event Name]

[Fiscal Period]

[Date]

[Number of Pages]

[Time]

[Venue]

[Venue Size]

[Participants]

[Number of Speakers]

[Analyst Names]*

SHOFU INC.

7979-QCODE

JPN

Earnings Announcement

Q2 Financial Results Briefing for the Fiscal Year Ending March 2026

FY2026 Q2

November 14, 2025

29

14:30 - 15:23
(Total: 53 minutes, Presentation: 36 minutes, Q&A: 17 minutes)

Webcast

2

Tetsuo Takami President & COO

Fumitaka Yamazaki Director, Senior Managing Executive Officer,
Corporate Planning

Takahiro Mori Nomura Securities

*Analysts that SCRIPTS Asia was able to identify from the audio who spoke during Q&A or
whose questions were read by moderator/company representatives.

Support
Japan 050.5212.7790
Tollfree 0120.966.744

= SCRIPTS

Email Support support@scriptsasia.com S Asia’s Meetings, Globally



Presentation

Moderator: Mr. Yamazaki, Director, Senior Managing Executive Officer, Corporate Planning, will give an
overview of the financial results for Q2 of the fiscal year ending March 31, 2026, and the outlook for the
current fiscal year, and then Mr. Takami, President & COO, will discuss the progress of the medium-term
management plan.

Before we begin, we would like to share several requests and important notices. This briefing will be followed
by a financial report and a question-and-answer session. Questions can be submitted via the raise-your-hand
function in the control panel or the Q&A function.

To ask a question, please click on the raise-hand button on the control panel or use the Q&A function to enter
your question in the text field.

Please click on the raised button and we will nominate you in turn. If you are asking your question by phone,
please raise your hand with an asterisk nine, unmute with an asterisk six, and ask your question.

Q&A questions are always welcome. Please understand that we may not be able to answer all questions due
to time constraints. Please note that the chat function is not available, so if you have any problems, please let
us know through the Q&A function.

We will also ask you to complete a three-minute questionnaire after the briefing. We appreciate your
cooperation.

Mr. Yamazaki, Director, Senior Managing Executive Officer, will now give an overview of the financial results
and the outlook for the current fiscal year.

Yamazaki: Hello everyone. | am Mr. Yamazaki, Director, Senior Managing Executive Officer. Thank you very
much for taking time out of your busy schedule today to attend our financial results briefing for Q2 of the
fiscal year ending March 31, 2026. Please note that today's financial results briefing will be held using the
financial results presentation materials that were already released on November 6.
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Financial Summary

Consolidated Financial Results for EY2026 Q2 YID

Financial Forecasts fior FY 2026

| would like to begin with an overview of our Q2 results and the outlook for the full fiscal year. After that,
President Takami will talk about the progress of the mid-term management plan.
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B Financial Summary

Financial Summary
e |
*In this deck, Q2 YTD refers to results for the first six months of FY2026.

FY2026 Q2 YTD results

Net sales ¥19,095mn (Overseas sales 58.1%)

Operating income ¥2,813mn

B Domestic net sales increased by 4.5% YoY. Overseas revenue grew by approx. 0.4% YoY on a local-
currency basis, despite regional fluctuations. As a result, total net income increased by 1.1% YoY.

I Operating income declined by 7.5% YoY. While the product mix improved and gross profit margin rose,
SG&A expenses increased YoY. As a result, operating income came in below the initial forecast, though
the decline was smaller than initially anticipated.

B Q2 YTD impact of the U.S. tariffs was limited to about ¥95mn. Based on estimates of effects for the
full year, we will take a flexible approach for measures as necessary while closely looking at policy

trends.
FY2026 outlook
Net sales ¥40,876mn (Overseas sales 58.6%)
Operating income ¥5, 236mn

I We expect sales to increase by 5.6% YoY due to continued sales growth in Japan and overseas in
existing products (mainly filling and restoration materials and CAD/CAM materials), as in the previous
period. Assumptions are premised on a stronger yen than current forex rates
(Forex assumptions: ¥140.00/$, ¥150.00/€, ¥20.00/RMB)

I Exohetl:t sailes to reach a record high for the fifth consecutive year. We also expect profits to remain at a
igh level.

Shareholder returns

I Dividend policy: Payout ratio of 40%+ and DOE of 3.0%+ on a consolidated basis
0 Dividend forecast for FY26 :¥53/share (H1: ¥21/share, H2: ¥32/share)

| will now begin with an overview of our Q2 results.

This page is summary information. Net sales for Q2 were JPY19,095 million and operating income was
JPY2,813 million.

Domestic sales, especially of PEEK materials, showed steady growth, while overseas sales were affected by
local business conditions in some regions, but excluding the impact of exchange rate fluctuations, overall sales
increased 1.1% from the previous year.

On the other hand, compared to the forecast, sales fell below the forecast both domestically and
internationally, despite the positive impact of exchange rate fluctuations, resulting in a 7.6% decrease in sales
on a real basis.

Foreign exchange fluctuations had a negative impact of JPY176 million compared to the previous year and a
positive impact of JPY668 million compared to the forecast.

Operating income decreased by 7.5% from the previous year due to an increase in selling, general and
administrative expenses despite an increase in gross profit margin but increased by 13% compared to the
forecast.

The impact of exchange rate fluctuations on operating income was JPY184 million compared to the previous
year and a positive JPY283 million compared to the forecast.

As for the forecast for the full year, there is no change from the initial forecast. Considering the decrease in
sales in H1, excluding exchange rate fluctuations, the target for H2 will be higher, but we will aim to achieve
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the plan by implementing sales expansion measures in each region in Japan and overseas at a faster pace. The
Company aims to achieve record highs in both sales and profit.

With respect to shareholder returns, we intend to maintain the dividend payout ratio of 40% and DOE of 3%,
which is our policy during the period of this medium-term management plan, and plan to pay an annual
dividend forecast of JPY53 per share for the current fiscal year.

BConsolidated Financial Results for FY2026 Q2 YTD

Key earnings highlights for FY2026 Q2 YTD

(¥mn, %)

FY26 Q2 YTD FY26
Forecast Forecast

(% change) (% of progress) (% of progress)

FY25 Q2 YTD
Actual

FY26 Q2 YTD
Actual

(% of sales)

Change YoY

(% of sales)

Net sales 18,887 (100.0) 19,095 (100.0) 208 (1.1) 19,943 (95.8) 40,876 (46.7)
(Domestic sales) 7,653 (40.5) 7,994 (41.9) 341 (4.5 8,472 (94.4) 16,931 (47.2)
(Overseas sales) 11,233 (59.5) 11,101 (58.1) -132 (-1.2) 11,471 (96.8) 23,945 (46.4)
Gross profit 11,343 (60.1) 11,534 (60.4) 191 (1.7) 11,895 (97.0) 24,253 (47.6)
(SG&A) 8,301 (44.0) 8,721 (45.7) 419  (5.1) 9,406 (92.7) 19,016 (45.9)
Operating income 3,042 (16.1) 2,813 (14.7) -228 (-7.5) 2,489 (113.0) 5,236 (53.7)
Ordinary income 3,006 (15.9) 2,962 (15.5) -44 (-1.5) 2,580 (114.8) 5,363 (55.2)
Net income 2,364 (12.5) 2,597 (13.6) 232 (9.8) 1,908 (136.1) 4,701 (55.2)
EPS 66.58 73.02 6.44 53.69 132.28
ROE 5.7% 6.0% 0.3P 4.6% 10.9%
Forex
$ 152.30 146.57 -5.73 140.00 140.00
€ 165.46 167.74 2.28 150.00 150.00
RMB 21.06 20.53 -0.53 20.00 20.00

Effect of forex fluctuations: Net sales -¥176mn (vs FY25 Q2 YTD)

Net income = net income attributable to owners of parent

4

| would like to continue with a more detailed explanation of Q2 results for the fiscal year ending March 31,
2026.

A summary of the current year's results is shown here. Domestic sales increased 4.5% YoY due to higher sales
of CAD/CAM materials for molars, PEEK blocks, and other CAD/CAM-related materials.

Overseas, sales declined 1.2% due to the impact of business confidence in Europe and the impact of
geopolitical risks in the Asian region, as well as the negative impact of exchange rate fluctuations. Excluding
the impact of foreign exchange rate fluctuations, overseas sales were down compared to the forecast,
although sales growth of 0.4% was secured.

As a result, overall sales increased by 1.1% YoY, and on a local currency basis, excluding the effect of exchange
rate fluctuations, sales increased by only 2%.

Operating income decreased 7.5% YoY to JPY2,813 million as a result of an increase in the ratio of selling,
general and administrative expenses due to higher personnel expenses resulting from new hires and salary
increases, as well as higher R&D and advertising expenses, while the gross profit margin increased due to an
improved product mix.

Support
Japan 050.5212.7790 — SCRIPTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com ™ Asia’s Meetings, Globally

5



The impact of exchange rate fluctuations on operating income was minus JPY184 million compared to the
previous year.

For non-operating income and expenses, the decrease in ordinary income was reduced by foreign exchange
losses, which are included in non-operating income and expenses, from JPY133 million in the previous fiscal
year to JPY31 million in the current fiscal year. In addition, extraordinary gains from the sale of strategic stock
holdings were recorded, resulting in a YoY increase in net income.

Sales are slightly behind the full-year forecast, with a sink rate of 46.7%, and profits are slightly ahead, with
growth of 53.7%.

Since there have been some changes in overseas markets, especially in Europe, China, and Asia, and in the
market environment and competitive environment, we will strive to achieve our plans by understanding the
situation in each region and taking appropriate measures.

BConsolidated Financial Results for FY2026 Q2 YTD

Operating income (YoY)

s e
Units: ¥mn, (% of total)

18,887 19,095

Net sales: +¥208mn (+1.1%)

Solid performance in Japan and resilient
overseas sales led to slight YoY revenue
growth.

Net sales

7,543 7,561
Costiof salas (39.9%) (39.6%) Operating income: -¥228mn(-7.5%)

Operating income decreased due to
higher SG&A expenses, despite an
improved gross profit margin from a
better product mix.

Cost of sales ratio: +0.3pt

Improvement driven by a better product
mix and the forex impact related to
unrealized profits.

SG&A

Operating 3,042 2,813 SG&A ratio: +1.7pt

0,
RS (16.1%) (RS Mainly due to increased headcount and
FY25 Q2 YTD FY26 Q2 YTD higher salary levels.

Actual Actual

| would like to continue with the profit structure.
Operating income declined JPY228 million or 7.5%, against a sales increase of JPY208 million.

Although the gross profit margin increased by 0.3 percentage points, the ratio of selling, general and
administrative expenses increased by 1.7 percentage points, resulting in a 1.4 percentage point decrease in
the operating profit margin to 14.7%.

Although the operating income margin declined from the previous year due to the negative impact of
exchange rate fluctuations, it exceeded the full-year forecast of 12.8%.
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BConsolidated Financial Results for FY2026 Q2 YTD

Net sales by product category (YoY)

Net sales +208 (+1.1%)

46

Abrasive
Prod.

72 15

Artificial
Teeth
Prod.

18,887

Dental Business +444(+2.5%

.—

FY25 Q2
YTD Actual

162 Business

&Other Prod. 176

Chemical
Metal
Prod. Prod

Nail Care
& Other

59

_Forex
impact

19,095

FY26 Q2
YTD Actual

(¥mn)

B

Artificial
Teeth
Abrasive
Products
Metal
Products
Chemical
Products
Cement
Products

Machinery,

Equipment
& Other
Products

Dental

‘Business total

Nail Care &
Other
Business

Actual

3,531
2,831

20
6,653
1,623

3,253

17,983

1,112

FY26 Q2 YTD

Compositi

18.5%
14.8%

0.5%
34.8%
8.5%

17.0%

94.2%

5.8%

Change YoY (%)
- CY:

20.0%

0.5%

1.3%
1.2% 2.6%

20.0%

7.2% 8.5%

-4.7%

-4.8%

-3.4%
-4.8%

15%  2.5%

-4.9% -5.1%

Total

19,095

100.0%

1.1% 2.0%

B Sales of artificial teeth softened due to a rebound from the strong Q1 sales expansion in China, but

remained resilient, staying roughly flat YoY on a cumulative 2Q basis.

I Sales of chemical products continued to be driven by restorative materials, our core chairside offering .
I Sales of abrasive products remained stable, while sales of cement products declined as demand
|

normalized following concentrated orders in the previous fiscal year.

Sales of Machinery, Equipment & Other Products softened as demand for CAD/CAM-related products

came off its prior peak.

Next, | will explain sales by product category.

First of all, artificial teeth were affected by price competition in South Korea and Taiwan, in addition to the

impact of a rebound in China in Q1.

On the other hand, in Japan and Europe, sales of digital-related materials for dental prostheses and CAD/CAM
materials such as zirconia CAD/CAM materials have been strong. In India, sales of ceramic materials, which

are powder ceramic materials, also remained strong.

In the chemical products business, except for a decline in sales of analog materials and crown restorative
materials in Europe, sales were firm in all regions, especially for restorative and conservative materials.

As for cement in India, there was a concentration of demand from H2 of the previous fiscal year to H1 of the
previous fiscal year, and although there has been a reactionary effect from this, the current level is about
double the level before this special demand occurred, and we believe that our share of the market is

expanding.

Other special notes are as noted.
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BConsolidated Financial Results for FY2026 Q2 YTD

Net sales by region (YoY)
Net sales +208 (+1.1%) (%in)

FY26 Q2 YTD Change YoY (%)

Asia ex- China

Fillone & Oceania
. . R Aot Composiion ¥ basis | puck |
North & China 176 |
Sodl kan:'er:-ica ;?‘r)eaét Overseas 11,101
North & [
Jaban LatinAmerica 2,545 13.3%v 2.1% 6.1%
Europe 3.866 20.2%| -0.9% -2.1%
19,095 [
18,887 China 2,870 15.0% 2.7% 5.4%
Overseas Asia ex-China ) )
(LCY basis) & Oceania 1.818 9.5% 11.1% 8.5%
+0.49
. St ) - Total 19,095 100.0% 1.1% 2.0%
FY25 Q2 FY26 Q2 *Europe : Includes Middle East and Africa

YTD Actual YTD Actual

I InJapan, sales grew solidly YoY, driven not only by restorative materials and abrasive products, but
also by CAD/CAM materials (PEEK Block), which continued to expand steadily.

B In North & Latin America, performance remained firm, led mainly by restorative materials.

I In Europe, sales started to recover after a Q1 adjustment, although we continue to monitor demand
trends for laboratory materials in Germany with caution.

|

In China, sales were roughly flat YoY on a cumulative Q2 basis, despite some reactionary effects
following strong Q1 demand. Although some Asian markets were affected by geopolitical factors, India
Cﬁntinued to dgliver solid growth, excluding the reaction to concentrated cement product demand in
the prior period.

Next, | will explain sales by region.

Asin Ql, sales increased in Japan, North and Latin America, and China, but declined in Europe, which benefited
from local business conditions, and in Asia and Oceania, which were affected by geopolitics in some regions.

However, the decline in sales in Europe, Asia, and Oceania was smaller than in Q1, and sales in Q2 alone
increased in both areas.

In China, on the other hand, sales declined in both the previous quarter and the forecast when looking at Q2
alone due to a rebound from Q1.

Other special notes are as noted.
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BConsolidated Financial Results for FY2026 2Q YTD

Operating income swing factors (YoY)

(¥mn)
Increase in
personnel
expenses .
Increase in
160 e Increase in 1 i
EXDEDSES R&D Increaselln aic =aocit
depreciation _ Other
o ] 108 expenses expenses
ecrease in
239 Forex
costrg;gales 8 5 193 impact

184

Commissions: -95
Travel expenses: -30

Operating income of overseas subsidiaries: -29
Parent imports and exports: -166
Consolidation adjustments: 11

SG&A +476 (+5.7%)

FY252Q YTD FY26 2Q YTD
Actual Actual

B Gross profit margin improved, driven by a favorable product mix.
I Personnel expenses increased due to increased headcount and higher salaries, mainly overseas.

i Advertisicing costs rose along with enhanced sales activities, and other expenses (including travel expenses) also
increased.

The following chart shows the factors that contribute to changes in operating income.
The special items are as stated, but | would like to provide a few additional explanations.

Positive factors include an increase in revenue and a rise in gross margin. Negative factors include an increase
in selling, general, and administrative expenses, such as labor costs, advertising, and other expenses.

The decrease in the cost of sales ratio was due to a favorable change in the product mix in sales, mainly due
to an increase in the composition of chemical products.

Selling, general and administrative, SG&A, expenses were planned to increase by 12.1% on a full-year basis in
the initial forecast, based on the idea of aggressively promoting market development, strengthening sales
force, and R&D investment in Japan and overseas. Although the progress of implementation has been delayed

at this point, the increase was 5.7% over the previous year, and as a result, operating income decreased by
7.5%.

Personnel expenses consisted roughly of one-third of the increase in personnel and two-thirds of the increase
in salary levels.
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BConsolidated Financial Results for Q2 FY2026

Balance sheet

(¥mn)
Assets Liabilities and net assets

51,824 49,994 51,824

49,994 0 Loans payable
0 7,235 il

10,226 Cash and 7,257 Y Other liabilities
10,653 deposits
11,583 13,359 Inventories

Investment

8,948 8,784 securities

Net assets

Other assets

End-FY25 End-FY26 Q2 End-FY25 End-FY26 Q2

High equity ratio (85.8%):Continuing to pursue capital-efficient management.
I Investment securities decreased due to the reduction of policy stockholdings (-¥164 mn)
B Inventory increased as we expanded our sales base (+¥1,776mn)

| will now explain the balance sheet.

Investment securities decreased due to the sale of strategic holdings, while inventories increased due to the
expansion of the sales base.

The main factors behind this increase in inventory are a temporary increase in the number of products
purchased individually and based on contracts with suppliers, as well as increased sales in Germany and China.
Inventory at overseas bases is on the rise due to the expansion of our sales base, but we believe that this will
be adjusted to an appropriate level over the course of the fiscal year.

Although the equity ratio remains high at 85.8%, we intend to continue to promote management with an
awareness of capital efficiency.

Support
Japan 050.5212.7790 — SCRIPTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com ™ Asia’s Meetings, Globally

10



BConsolidated Financial Results for Q2 FY2026

Cash flows
(¥mn)

Operating cash flow
Income before
income taxes +3.614
Depreciation and

67 1,160 amortization o

96 Income taxes paid ~1,122

Increase in inventories -1,680

Investing cash flow

Proceeds from the

10,061

sale of investment +899
securities
Acaquisition of fixed _
FY26 Opening  Operating Investing Financing Forex FY26 Q2 Dividends paid -1,101
cash & cash cash flow cash flow cash flow impact Closing cash
eqivalents & cash
eqgivalents

I Investment cash flow improved from -¥607 million in Q1 to -¥67 million, mainly due to
the sale of investment securities (+¥899 million).

I Although operating cash flow was temporarily dragged down by an increase in
inventories, our underlying earnings power remains solid.

10

Next, we will discuss the statement of cash flows.

Operating cash flow decreased YoY due to an increase in inventories, but free cash flow was positive at JPY800
million, an increase YoY, due to the use of JPY899 million in proceeds from sales of investment securities and
JPY924 million for the acquisition of tangible fixed assets.

Acquisition of property, plant and equipment includes the acquisition of fixed assets related to the head office
plant and the second production site in China.

The main financing cash flow was the payment of dividends, totaling JPY11.01 billion or JPY31 per share,
although this was the dividend paid at the end of the previous fiscal year.

Support
Japan 050.5212.7790 — SCRI PTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com ™ Asia’s Meetings, Globally

11



BFinancial Forecasts for FY2026

Summary of full-year forecasts
i i Y

m  Seeking balanced growth across all regions, with a focus on chemical products and overseas markets

m Unlike the previous FYE, which benefited from forex tailwinds, the current plan is based on a stronger
yen. Operating and ordlnary income are projected to decline, but we expect growth in the topline
and in net income, due to business growth

®  The impact of U.S. tariffs on profit is estimated to be up to ¥260mn for the full year. We are
implementing structural countermeasures in anticipation of a prolonged impact while taking other
short-term actions, including pricing strategy.

We expect new all-time highs for sales and net income despite the stronger yen

m  Actively investing in production facilities

m  Steady progress in line with the medium-term plan, supported by rising overseas sales ratio and
business expansion across regions, enhancing confidence in achieving MTP targets

Initiatives in place are showing tangible results toward the realization of the current
medium-term management plan

m  Strengthening the foundation for long-term corporate value through restructuring of production and
supply systems, and the recruitment and development of talent

®  Building an organization that can flexibly respond to regulatory changes and policy shifts across
regions, preventing any gaps in business operations

Full-scale preparations underway to create a solid management base for the future

12

| would like to continue by explaining our full-year forecast for the fiscal year ending March 31, 2026.
Here is a summary of the revised factors that form the assumptions for the full-year forecast and special notes.

First, the full-year forecast based on Q2 remains unchanged from the initial forecast. Net sales are expected
to reach a record high for the fifth consecutive year.

Operating income and ordinary income are expected to decrease as a result of the selection of a stronger yen,
but excluding the impact of exchange rate fluctuations, the trend of increased income is expected to continue,
and net income is expected to reach a record high for the sixth consecutive fiscal year, as it includes the sale
of policy stock holdings, as was the case in the previous fiscal year.

This fiscal year is the second year of the Fifth Medium-term Management Plan announced last year, and
although net sales are expected to decrease slightly from the plan, profits are expected to exceed the medium-
term management plan.

We do not intend to revise our growth investment plan at this time, as we have confirmed that the growth of
our main products, which was the premise of the plan, is progressing as planned. We will continue to build a
structure and system that can respond quickly and flexibly to future changes in demand and business risks.

We expect the impact of the US tariffs to be a negative factor of up to JPY260 million for the full year, but we
have left the forecast unchanged, including this factor.

As for measures to reduce this impact, it is necessary to consider price pass-through, but the facility level and
timing are still under consideration, and at this time, we are not implementing any price increase in
conjunction with this.
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HFinancial Forecasts for FY2026

Comparison of key metrics

(¥mn, %)
FY25 FY26
(% of sales) (% of sales) (% change)
Net sales 38,698 (100.0) 40,876 (100.0) 2,18 I 516)
(Domestic sales) 16,012 (41.4) 16,931 (41.4) 919 (5.7)
(Overseas sales) 22,685 (58.6) 23,945 (58.6) 1,259 (5.6)
Gross profit 22,991 (59.4) 24,253 (59.3) 1,261 (5.5)
(SG&A) 17,599 (45.5) 19,016 (46.5) 1,417 (8.1)
Operating income 5,392 (13.9) 5,236 (12.8) -156 (-2.9)
Ordinary income 5,523 (14.3) 5,363 (131 -159 (-2.9
Net income 4317 D C11:2) 4,701 (11.5) 384 (8.9)
EPS 121.52 132.28 10.76
ROE 10.3% 10.9% 0.6pt
Forex
$ 152.48 140.00 -12.48
€ 163.62 150.00 -13.62
RMB 21.03 20.00 =1.03

*Effect of forex fluctuations (YoY): Net sales -¥1.825mn
*Net income = net income attributable to owners of parent

Next, here is a summary of key indicators.

Sales are expected to be minus JPY1,825 million due to foreign exchange assumptions, so the apparent growth
rate is somewhat low, but we plan for steady growth both in Japan and overseas.

Gross profit margin declined 0.1 point YoY. In addition, selling, general and administrative expenses are
planned to increase by JPY1,417 million, and due to the impact of exchange rate fluctuations, operating
income is expected to decrease by 2.9% YoY, and the operating income margin is expected to decrease to
12.8% YoY. However, excluding the effect of exchange rate fluctuations on sales and operating income, the
operating margin would be 13.7%.

Due to the decrease in operating income, ordinary income is also expected to decrease by the same amount.

Net income is expected to increase by 8.9% due to an extraordinary gain of JPY863 million from the sale of
investment securities, an increase of JPY446 million over the previous year.
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HFinancial Forecasts for FY2026

Net sales by product category (YoY)

Net sales +2,178 (+5.6%) Units: ¥mn
FY26 Change YoY(
234 Forecast Composition| b
m— 330 — asis
Cement Nail Care 1,825 Tooth 7,304 17.9%  3.7%  9.7%
Prod. & Other Abrasive ) 5 .
, ; Business Products ‘ 5,811 14.2% 3.9% 9.0%
S M i s
Artificial k] e Forex e 128 0.3%| -13.8% -13.8%
;eeéh &Other Prod. impact che;“iccal
20 Chemical e 14,538 35.6% 13.3%  18.7%
Abrasive Prod. Cement
Beorl Brodlicts 3,580 8.8% 2.7% 6.7%
- Machinery,
40,876 g "
ps 6,783 16.6%  -6.4%  -4.6%
Products
Dental
Elisliss total | 38,146 933%  49%  9.5%
Dental Business +3, 471(+9.5%) Nail Care & | [
gthc_er 2,730 6.7%  16.6% 22.7%
FY25 FY2e¢ [|E=====
Actual Forecast |Total 40,876 100.0% 5.6%  10.3%

I Chemical products are expected to drive overall performance, with the Dental Business projected to grow 9.5%

year on year on a local currency basis

I Artificial teeth: Strong CAD/CAM zirconia disc demand in Europe/US. In China, despite lower sales in some low-

margin products from rising competition, we aim to expand share through strategic pricing while securing

sufficient profitability.

I Machinery, Equipment & Other Products: Sales decline expected in a pullback from last year’s demand surge

for CAD/CAM crowns and intraoral scanners following inclusion in insurance coverage the previous FY but

CAD/CAM market penetration is progressing. Demand remains firm, with sales fluctuations seen as typical for

this product category.

This chart shows sales by product category.
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We plan to continue to see growth driven by chemical products, but we also expect steady growth not only
in chemical products but also in materials such as artificial teeth, abrasives, and cement.

For chemical products, while North America, Latin America, and Europe are expected to grow by less than
10% on a local currency basis, China and Asia are expected to grow by more than 20%, and the contribution

from emerging countries is increasing.

Although the full-year forecast remains unchanged, the hurdle for H2 of the fiscal year is higher than the
forecast for the Q2 cumulative total, with sales declining in local currency terms in both Japan and overseas
and in each region. We will strive to achieve the plan by understanding the current status of each district and

taking appropriate measures.
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Net sales by region (YoY)

0,

Net sales +2,178 (+5.6%) Uriiges Mty
Acialex FY26 Change YoY (%)
ggienaang » Forecast Composition ¥ basis bLaf:siYs

Japan 16,931 414%  57%  5.79%

| 515 | '
Europe [N Yo Overseas 23,945 58.6% 5.6%  13.6%
m China ot & L 5,345 131%|  6.9%  16.3%

Japan Forex [
impact Europe 8,175 20.0% 2.6%  11.4%

orth

E e China 6.210 15.2%  9.2%  14.8%
America Axla ex-China 4214 103%  4.7%  12.8%

Overseas Total 40,876 100.0% 5.6% 10.3%

(local currency basis)
+3,084(+13.6%)

*Europe : Includes Middle East and Africa

FY25 FY26
Actual Forecast

B Underlying growth expected in all regions; overseas sales projected to grow over 10%
ex. forex

I Balanced growth expected in all regions, led by Japan, Europe, and China; steady
expansion in Asia

B Closely monitoring US tariff policies and US-China trade tensions; swift response
planned if any impact materializes
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This is sales by region.

In Japan, we expect demand for molars, CAD/CAM resin blocks, and PEEK to expand, as well as for peripheral
materials such as adhesive systems.

Overseas, all areas are expected to grow by more than 10% in local currency terms.

In addition, in North America and Central and South America, we are expecting steady growth in artificial
teeth, CAD/CAM materials made of zirconia, and diamond abrasives made in Vietham; and in Europe,
CAD/CAM materials made of zirconia and resin teeth. In Europe, we are also selling CAD/CAM materials made
of zirconia and resin teeth. In Asia, we expect sales to increase in such product areas as ceramics and grinding
materials in India, which are also included in artificial teeth, and diamond grinding materials made in Vietnam.

Recently, we have been affected by price competition with local manufacturers in China, the trend toward
digitalization in Europe, and geopolitical risks in the Asian region, but we intend to compensate for these
factors by expanding in the field of filling and restoration materials, where we have technological superiority.
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HFinancial Forecasts for FY2026

Operating income swing factors (YoY)

164 Units: ¥mn
I
Increase in
Increase in 933 depreciation

cost of sales

: 2
2,433 ratio Increase in 167 329 79
personnel Increase in ;
expenses  advertising Incﬁ;{s}e 0 12y
expenses expenses Increasein  go5

other

expenses Forex

impact

Rent expenses: -117
Commissions: -313

Operating income of overseas subsidiaries: ;223 5,236
i Parent imports and exports: -573
: Consolidation adjustments: +172
SG&A +2,129 (+12.1%)
FY25 FY26
Actual Forecast

B Improved gross margin through a better sales mix, driven by rising proportion of chemical products

I Strategic upfront investments to support global expansion, including sales network enhancement, talent
acquisition, and R&D

I Plan based on a stronger yen, and incorporates temporary expenses related to redevelopment of HQ plant
and expansion of overseas sites into earnings projections.
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The next section shows the factors that contribute to changes in operating income.

Despite the effect of increased sales and a lower cost of sales ratio, operating income is expected to decrease
from the previous fiscal year due to an increase in selling, general and administrative expenses as a result of
continued aggressive investments in market development, sales force enhancement and R&D in Japan and
overseas, as well as the negative impact of exchange rate fluctuations caused by the assumed strong yen.

Although there are positive factors for the cost of sales ratio, such as an increase in the composition ratio of
chemical products, the decline in the cost of sales ratio has been limited to a small amount due to factors such
as personnel investments to change work systems in response to a slight delay in factory construction, as well
as increased personnel investments for the establishment of future production systems both domestically and
overseas.

Of the increase in selling, general and administrative expenses, personnel expenses are mainly due to the
strengthening of the sales structure in each overseas area, and the overall increase in personnel expenses is
about 11%.
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HFinancial Forecasts for FY2026

Forex impact
S|

FY2026 Forecast Units: ¥mn
el
Foteeacd| IReRcMIS RS R
usD 152.48 | 140.00 =593 278 -47 22
EUR 163.62 [ 150.00 | -656 -254 -48 =13
RMB 21.03 | 20.00 -319 -220 =310 -195

B FY26 guidance assumes YoY appreciation ($:¥12.48 appreciation YoY)

I Overseas sales ratio is on an upward trend; yen appreciation will have a negative impact on
performance ($: Every ¥1 of yen appreciation against the yen drags down sales by ¥47 million and
operating income by ¥22 million)
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Lastly, | would like to explain the impact of foreign exchange rate fluctuations on our full-year forecast.

The exchange rates for the current period forecast are set at JPY140 to the dollar, JPY150 to the euro, and
JPY20 to the Chinese yuan.

The impact of these three currencies on the current operating income forecast is JPY754 million, but including
them, the overall impact is a negative JPY796 million.

Since our company's domestic production is approximately 85% and we export it, a strong yen is a negative
factor. The impact and sensitivity of a JPY1 appreciation on sales and operating income are as shown in the
table.

In both cases, only inventories continue to be affected by foreign exchange fluctuations related to
adjustments to realized gains and losses.

This concludes my presentation of the Q2 financial results and the outlook for the full year. Thank you very
much.

Next, President Takami will explain the progress of the medium-term management plan.

Takami: My name is Takami, President & COO. Once again, thank you very much for attending our financial
results briefing today. | will now explain the progress of the medium-term management plan.

In particular, we will discuss in detail our policies regarding capital expenditure, sales of policy shareholdings,
and shareholder management.
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Progress in Key Investment Sites and Production System
Restructuring under the Medium-Term Plan

N B Kvoto Head Office Plant
& \_ Scheduled completion in CY2026-27 (two-phase redevelopment);
= commercial operation following test-production phase

Chemical products » capacity expansion /
(restorative materials) productivity & quality improvement

SHIGA SHOFU INC. (Shiga Plant)
Scheduled completion in Sep. 2027; commercial operation
following test-production phase

' Chemical products » Strengthen supply base for
(CAD/CAM resin materials, etc.) digital dentistry materials

SHOFU PRODUCTS CHANGZHOU (Second plant.in.China)
Opens Aug. 2025; commercial operation after test production
and regulatory approval

Chemical products » Local-production expansion in China
(restorative); cement » Phased scale-up starting with
products; porcelain chemical products

SHOFU PRODUCTS SHOEU. Products.
KYOTO INC.(Kyoto Plant) Vietnam

1
Investment under = “'m Investment under

consideration consideration

SHOFU PRODU ?
CHANGZHO
? Head Office Plant :
SHOFU Products Vietnam SHIGA SHOFU INC. r

SHOFU PRODUCTS ! /8

KYOTO INC.

> Improve productivity Tor MRS | ot optimization and
abrasive products, etc. strengthening of supply
stability
o . ) (Units: ¥bn) FY25 FY26 ggg Total amount
While timing and allocation among sites may vary, overall Normal equipment 11 1.9 2.4 5.6
investment under the Medium-Term Plan is expected to —g"@ﬂi'fi - - = .
5 econstruction of the
remain broadly unchanged. K[vot;) head office 0.2 251 12 3.6
plant |
*Continuous investment will be considered and executed Somestieproduction 0.0 0.0 3t 3.1
; . ; 5
beyond the Medium-Term Plan period, particularly at the e oblsties 0.0 0.5 25 31
headquarters plant. sites
Total 1.4 | 46 | 94 | 155
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First, | would like to explain the progress of capital investment in our medium-term management plan.

Demand remained strong in the Group, particularly for chemical engineering products and digital-compatible
materials. In order to ensure medium-term growth, it is essential to strengthen our production and supply
systems.

Under the current medium-term management plan, we plan to invest a total of JPY15.5 billion over the four
years from 2025 to 2028, which will be the largest investment ever made by our company.

First, regarding the restructuring of the headquarters plant, we are currently rebuilding the aging buildings
and completely renewing the production lines at the headquarters plant, mainly in the field of chemical
engineering products.

The new plant is designed to improve productivity, promote automation, and increase capacity. This new
factory was designed with the aim of improving productivity, promoting automation, and increasing capacity,
so simply put, it will be possible to secure production capacity that is approximately double the current level,
and up to approximately three times that level when efficiency is taken into account.

Construction is scheduled to be completed between 2026 and 2027, with some of the facilities starting
operations in H2 of the fiscal year ending March 31, 2028, the final year of the medium-term management
plan, but full contribution to sales is expected after the fiscal year ending March 31, 2029.

Next, we are planning to construct a new plant in Shiga Shofu. Construction is scheduled to be completed in
September 2027.
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We are strengthening our supply system for digital products such as CAD/CAM resin materials to prepare for
future expansion of demand.

Overseas, we opened a new plant in Changzhou, China, in August 2025, and are currently conducting test
production in preparation for commercial operation. The Company is positioned as a supply base for chemical
products and cement for the Chinese market, and because of the time required for the Chinese regulatory
procedures, we expect it to take approximately two and a half years before commercial production is in full
swing.

As for Shofu Products Kyoto and the Vietnam base, we are currently examining future demand trends and
optimal placement and will continue to consider the timing and details of specific investments from a
multifaceted perspective.

Our policy is to make decisions while securing a wide range of options from the perspectives of production
stability and cost optimization.

Overall, steady progress has been made in strengthening the production base, centered on the head office
plant, Shiga Shofu, and Changzhou in China. Although there have been delays in some of the planned
processes, we are generally on track to complete construction and start operations within the mid-term plan
period and are making steady progress toward establishing a stable supply and a foundation for long-term
growth.

Efficiency Improvement

Progress on Strategic Shareholdings Disposal and Capital @

[Progress on the disposal of strategic shareholdings]
(Unit: ¥ mn)

Planned

+¥169mn vs cumulative plan through FY2026

FY26 ¥1,769i’nn cumulative disposals —

Actual (by Q2) ahead of plan
899 i

0 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000

B Proceeds are allocated to growth investments, contributing to improved capital efficiency

Bl Asof Sep 2025, strategic shareholdings accounted for 14.3% of net assets

B InFY26, we have fully disposed of two holdings and partially disposed of another through Q2

B Counterparty-held shares of our stock decreased by 56K shares (0.16% of total outstanding shares)
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| will continue with an explanation of the progress of the sale of policy shareholdings.
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Based on the key policies of our medium-term management plan, which are to improve capital efficiency and
to ensure management with an awareness of the cost of capital, we are continuing to reduce our strategic
shareholdings.

As for progress, cumulative sales through Q2 of the fiscal year ended March 31, 2025, and the fiscal year
ending March 31, 2026, totaled JPY1,769 million, and sales are progressing at a faster pace than planned.

For the current fiscal year ending March 31, 2026, we plan to sell JPY1 billion annually, and we have already
sold JPY899 million by Q2. The transition has been very steady. As for the remainder, we intend to ensure the
execution of this fiscal year's plan of JPY1 billion.

As for the details of the execution of the stocks held at the beginning of the period, we sold all of two stocks
and partially sold one stock. As in the previous year, we are proceeding with a planned, phased sale of the
property.

As a result, for the fiscal year ended September 30, 2025, the ratio of policy shareholdings to net assets as of
the end of September was 14.3%. We believe that we are making steady progress toward the reduction to
around 10% targeted in our mid-term plan.

In addition, progress has been made in the dissolution of cross-shareholdings. The number of our company's
shares held by the other party has decreased by 56,000 shares or 0.16% of the total number of shares issued
and outstanding, and both parties are making steady progress in dissolving their cross-shareholdings.

Regardless of the annual sales plan set for the medium-term management plan, our policy is to sell shares in
order of availability. We will proceed with sales opportunities that contribute to the improvement of capital
efficiency, taking into account the market environment and our relationship with our holdings, as and when
the timing is right.

The funds obtained from the sale will be used appropriately as a source of funds for investment in growth,
leading to an increase in corporate value. We will continue to ensure cost-conscious management and
implement capital policies that lead to increased shareholder value.
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Target payout ratio
(consolidated):

30.0%-40.0% Provide stable and sustainable
shareholder returns
Target DOE: Balance stable dividends with

1.7%-3.0%

capital efficiency

— ., Establish a virtuous cycle
Growth Shareholder
investment | | returns | Of returns and growth
investment to achieve
sustainable corporate

FY23 FY24 FY25 FY26
(Forecast) Corporate value value enhancement
==DOE(%) =-e~Dividend payout ratio (%) enhancement
Dividend Policy Share Repurchases
i DOE: 3.0% or higher B Consider based on market conditions including
B Payout ratio: 40.0% or higher liquidity; currently not planned
(consolidated basis) B Repurchases may be considered as part of the

I In principle, dividends will not be process of unwinding of strategic shareholdings

reduced from the previous year
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Next, | will explain our shareholder return policy.

As | mentioned earlier, one of the key themes of our medium-term management plan is to improve capital
efficiency and increase shareholder value.

We have a clear policy of capital allocation that balances investment in growth and shareholder returns. We
take seriously the comments we have received through dialogue with investors regarding capital adequacy
and capital efficiency, and we recognize that this is an important initiative for improving our corporate value
over the medium to long term.

First, regarding our dividend policy, our dividend policy for the medium-term management plan period is to
maintain or increase dividends compared to the previous year, in principle, with a DOE of at least 3% and a
dividend payout ratio of at least 40%.

In the previous fiscal year ended March 31, 2025, DOE was 4.1% and the dividend payout ratio was 40.3%,
both of which exceeded the target levels. For the current fiscal year, we continue to provide stable
shareholder returns, with a DOE of 4.4% and a payout ratio of 40.1% projected.

While the Company reviews the number of dividends according to trends in net income as appropriate, it is
our basic policy to firmly adhere to our 40% dividend payout ratio policy. In this way, we are building a
structure in which profit growth naturally leads to increased shareholder returns while at the same time
maintaining a stable level of returns.

Next, regarding the acquisition of our own shares, we do not envision any specific implementation at this time,
taking into account market conditions such as liquidity. However, as the reduction of policy shareholdings
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progresses and the capital structure is reviewed, we believe there is room to consider share buybacks as a
future option from the perspective of improving capital efficiency and optimizing capital policy.

We are committed to achieving sustainable growth in corporate value by expanding our business through
investment in growth and by returning profits to shareholders as a virtuous cycle.

We will continue to enhance returns to shareholders while maintaining both stable dividends and improving
capital efficiency in accordance with the capital allocation policy set forth in the medium-term management
plan.

Medium-Term Plan
R |

Advancing the Foundation to the Next Stage in the Current %

Connecting current achievements

to the next MTP and long-term growth strategy

B Solidify our foundation through the steady execution of the 5th Medium-Term Plan

» Rebuild production, R&D, and sales functions
» Build mechanisms to consistently generate growth

B Transition from the current Medium-Term Plan to the next, shaping a future-oriented
growth phase

» Enhance both organic growth and transformational growth through
partnerships and M&A
Advance cross-functional “co-creation” by integrating R&D, production, and sales
Achieve sustainable growth in global markets centered on dental materials and
broader healthcare domains

l Evolve into an organization that flexibly adapts to change, grounded in our philosophy

» Put our corporate philosophy — “Contribution to dentistry through innovative
business activities” — into practice
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Finally, | would like to discuss the results of the current mid-term management plan and our direction leading
to the next mid/long-term growth strategy.

The Company is currently restructuring its business foundations, including production, R&D, and sales, in line
with the Fifth Medium-term Management Plan.

Steady progress is being made by creating a framework for generating business growth by strengthening our
production system, refining our portfolio of themes in R&D, and updating our sales structure, which we regard
as a solid foundation for supporting our growth.

A year and a half have passed since the start of the current medium-term management plan, and we are
keenly aware of the next phase of our growth.

In addition to organic growth, we are evolving into a system that creates new value through collaboration
with external parties, such as partnerships, alliances, and M&A. We are also placing even more emphasis on
co-creation across R&D, production, and sales, and building a system where we can create together. We

Support
Japan 050.5212.7790 — SCRIPTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com ST Asic’s Meetings, Globally

22



believe that strengthening our organizational foundation in order to transforming into a company that
provides value from a market perspective, rather than a product perspective, is an urgent issue.

In terms of business domains, many business opportunities are emerging in the medical and healthcare fields,
not limited to conventional dental materials. In the global market, the business structure in each region has
been steadily strengthened, and the foundation for sustainable growth is being developed.

And our philosophy has always been at the core of our growth.

Our management philosophy, contribute to global dental care through creative corporate activities, is our
standard of judgment and a compass that shows us the direction we should go, even in a rapidly changing
environment.

With this philosophy as a starting point, we will move forward to the next stage as a corporate entity that
creates new value while flexibly responding to change.

With regard to long-term growth strategies, we are focusing on ensuring that the results of the current
medium-term management plan will lead to the next step, and both sides of management and execution are
currently engaged in specific and careful discussions. We would like to take some time now and will have
another opportunity to inform you as soon as we are ready to do so.

With our philosophy as a starting point, we are making steady progress toward sustainable enhancement of
our corporate value. We will continue to take on the challenges of the next stage of growth, building on the
foundation laid by the current medium-term management plan.

We sincerely hope that you, our investors, will look forward to our future evolution and growth, and as always,
we sincerely appreciate your frank opinions and dialogue.

This concludes my explanation. Thank you very much for your kind attention to the end.
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Question & Answer

Moderator [M]: | will now move to the question-and-answer session.

We have already received many questions in Q&A, but if you still want to ask questions, please click on a
raised hand or enter your question by text in the Q&A. If you are called on and raise your hand, we will ask
you to unmute yourself. Please unmute yourself and state your company name and name followed by your
question.

If you are joining us by phone, please raise your hand with an asterisk nine to be assigned, then unmute with
an asterisk six and ask your question. We will answer your questions by raising hands.

Now, Mr. Mori, please unmute and ask your question after your company name and name.

Mori [Q]: | am Mori from Nomura Securities. Thank you very much. Two please. First of all, please tell us about
the business climate.

With the risk of recession and worsening global business confidence, and with the current downturn in dental
implants and cosmetic dentistry, other companies are seeing a slight deterioration in their business. Please
tell us about the extent to which your business is affected by these economic conditions, which product
groups are affected most, or whether you have few of them and are more defensive. Please also tell us about
your product portfolio and the impact of economic conditions.

Takami [A]: Yes, thank you. | will now give you, my response.

Regarding the business climate, our company really deals mainly with basic materials for treatment. For
example, we rarely deal with large machines that require capital investment, and we do not have any overseas
operations for implants or other advanced treatment materials that are self-funded in Japan. Therefore, the

treatment is really basic as far as dental treatment is concerned.

In this context, there is no economic impact, and while it is not zero, it seems to be limited compared to the
overall economy.

Mori [Q]: Thank you. Second.

| think you have a new plan in mind, but your company is a cautious and careful company with a sense of
management speed that differs from the world of stocks. How much do you take this sense of speed into
account in your next plan?

Takami [A]: Yes. As you say, we are aware that this is one of the issues we need to address. We would like to
grow with speed in the future, and in doing so, as | mentioned earlier, we believe that M&As are a necessary
way to buy time.

In that sense, we want to work on growth with speed. We would like to strengthen our efforts in various areas.
Mori [M]: Thank you. That is all.
Takami [M]: Thank you.

Moderator [M]: Thank you very much, Mr. Mori.
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Okay, next, would anyone like to raise their hand? Yes. Since no one seems to have raised their hand, we will
first take questions about the content that has been sent in the Q&A chat.

Participant [Q]: The first is, the growth of foreign chemical products, which has been a growth driver for the
past several years, appears to be slowing. What factors are having a strong impact by region, Europe, North
America, China, etc.? Is this due to price competition, our product lineup, or a problem with your sales
structure? If there are any, please tell me temporary factors and structural factors separately.

Takami [A]: Thank you. There are various factors depending on the region. In China, for example, competition
is intensifying as Chinese companies have been growing in recent years.

We would like to further strengthen our sales efforts and make clear the difference between us and other
companies in terms of the quality of our products.

In Europe and developed countries, competition for composite resins and chemical products is very tough,
but there was some inventory adjustment, especially in Q1 of this fiscal year. Since Q2, the numbers have
been recovering, so we view this as merely a temporary issue.

We are planning to compete with Chinese companies by manufacturing mainly plastic products and chemical
products made in China and selling them in China, although it will take some time before we can start
commercial operations at our plant in Changzhou, China.

Yamazaki [A]: | am Yamazaki, if | may add a little more, in the chemical and industrial products segment, there
are three major product areas: filling and restorative materials, as mentioned earlier; and dental crown
materials, which are used for crowns of teeth; and in Japan, CAD/CAM materials. in addition to these three,
there are denture materials, and filling and restorative materials, mainly filling and restorative materials and
so-called [inaudible] products, have continued to grow steadily.

Now, in terms of dental crown materials, in Europe, there is some replacement by CAD/CAM; and in some
places, CAD/CAM is being replaced by CAD/CAM made of zirconia material; and in China the rise of local
manufacturers has led to price wars.

Some of these factors are structural, and in order to resolve them, in Europe the entire market is shifting to
digital, so we are currently working to strengthen our product lineup so that we can keep up with this trend.

Yes, that is all.
Moderator [M]: | will now proceed to the next question that we have received.

Participant [Q]: Profit margins are continuously deteriorating, but how regularly and to what extent are you
able to pass on prices for raw materials and logistics costs?

Is there a guideline for the frequency of price increases over the past three years and a policy for future
periodic price increases, e.g., a few percent once a year? That is all.

Takami [A]: Regarding price increases, we have been doing this on a regular basis. However, there is also the
issue of competitive products, so we are raising prices while keeping a close eye on this issue. In this respect,
we are not raising prices at a clearly determined time, but we are raising prices in response to competing
products.
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In Japan, we have not revised or raised prices in recent years, but we have raised prices since about two years
ago, and there has been no decrease in sales volume as a result. From that point of view, we would really like
to go with the timing.

As for the impact on costs, Mr. Yamazaki would like to give a brief explanation. Mr. Yamazaki?

Yamazaki [A]: With regard to the cost of sales, it is true that the price of individual raw materials has risen,
which has affected the cost of sales in some areas, but the ratio of materials to the total cost of sales is very
low, so these factors do not have a significant impact on the overall gross profit margin. We would like to
improve our profit margin by expanding the volume more than that.

Takami [M]: Thank you.
Moderator [M]: Okay, | will read out the next question, the question that we have received.

Participant [Q]: In the dental industry, the shift toward digital prosthetics has been accelerating with the
adoption of CAD/CAM technology. What area of the digital realm does SHOFU place the most importance on?
That would be the zirconia material, scanner, and milling software.

Takami [A]: For our company, we will focus on materials in the digitalization of CAD/CAM.

As for materials, we believe that both milling and 3D printers will continue to grow. Among these, the specific
material that you mentioned is zirconia, which is becoming increasingly popular not only in Japan but also
around the world. We started out as a manufacturer of artificial teeth, and the proportion of artificial teeth is
very high, but in the future, even these will be replaced, so we would like to focus on zirconia and 3D printer
ink materials to respond to the rapid shift to digitalization.

Regarding machines, it's not that we're not naturally good at machines, but we would like to purchase
advanced machines from other companies, develop the materials to be used in them, and bring them to
market.

| have explained the situation of our digitization. Software is also a different field from our specialty, so we
are thinking of collaborating with other companies.

Moderator [M]: Thank you very much. | will now read the next question on your behalf.

Participant [Q]: What strategy do you plan to use to raise the ratio of overseas sales over the next three to
five years? Please explain what, where, and how.

Takami [A]: For our company, as for items to focus on overseas, we will continue to focus on chemical
engineering products, which we have been doing in the past, and among them, filling and restoration
materials.

We would like to expand our product line, which we call Giomer, using our proprietary S-PRG technology, to
as many teachers as possible, using KOLs and such teachers as billboards, not only in Japan but also in other
parts of the world, where we have established a network of KOLs.

The other is cement, which we have also recently introduced. There is a very large market here as well.

We would like to expand such things in the future, and there are two uses for cement there. There are two
types of cement: cement used for bonding objects and cement used for filling and restoration materials.
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There is a very large market for both. In particular, we will be focusing on cement, a filling and repair material,
as there is very high demand in emerging countries and other areas.

We would like to set specific numbers from now on, but we would like to focus on products such as filling and
restoration materials and cement, both in emerging and developed countries.

There is one more thing, diamond bars that are manufactured in our company in Vietham. We are planning
to expand this product worldwide and have already started sales in Japan ahead of other countries. The
numbers for this are also growing steadily.

Since the beginning of this year, we have been selling diamond bars to overseas customers as well, and we
would like to continue to focus on sales in this area.

Thank you very much.

Moderator [M]: Thank you very much. Does anyone have any other questions? Please raise your hand or fill
out the Q&A.

Do you have any questions? Since there seem to be no questions, we will end the question-and-answer
session, albeit a little earlier than scheduled.

Finally, Mr. Takami would like to greet you.

Takami [M]: Thank you all very much for taking time out of your busy schedule today to attend our briefing.
Thank you for your continued support. Thank you very much for your time today.

Moderator [M]: With that, we will conclude the financial results briefing of SHOFU INC. for Q2 of the fiscal
year ending March 31, 2026.

As mentioned at the beginning of this presentation, we would appreciate your cooperation in filling out a
guestionnaire after the event. After this, the screen will switch to the questionnaire screen. We appreciate
your cooperation.

Thank you very much for your participation to the end of today's meeting.

[END]
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Disclaimer

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the
information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which SCRIPTS Asia’s event transcripts are based, companies
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results
may differ materially from those stated in any forward-looking statement based on a number of important
factors and risks, which are more specifically identified in the applicable company’s most recent public
securities filings. Although the companies may indicate and believe that the assumptions underlying the
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized.
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PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH SCRIPTS ASIA ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. USERS ARE ADVISED TO REVIEW THE
APPLICABLE COMPANY'S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT.

None of SCRIPTS Asia’s content (including event transcript content) or any part thereof may be modified,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the
prior written permission of SCRIPTS Asia. SCRIPTS Asia’s content may not be used for any unlawful or
unauthorized purposes.

The content of this document may be edited or revised by SCRIPTS Asia at any time without notice.

Copyright © 2025 SCRIPTS Asia K.K. (“SCRIPTS Asia”), except where explicitly indicated otherwise. All rights
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