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Summary of Progress




ShEETEIDEEICONT (Hi8)

Progress of the Three-Year Plan (Summary)

© 3hEETELIFREG, T L - EXRFIREEIC, BERSEZEM

First-year results showed record highs for both sales and operating income

2@ ZFERCBEREKET2HFHZAT-b

Starting the Second Year with a Record-High Order Backlog

® TSMCHOD7SAT7>AMA (TSMC OIP® EDAFPSA7>2R)

Joins the TSMC OIP EDA Alliance

@ AIEREHTEIRANDRE

The Impact of Al on Zuken Business
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[FEYVIR] AIDE R EEIRES R ANDSS

[Topics] The Impact of the Spread of Al on Zuken's Business

Silicon 3DIC Package PCB System Board Server Rack Data Center
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[FEYIR]

[Topics]

Valeot g, AISTIERIEFEETT 5Y NI A— LDIBEA

Strategic Partnership with Valeo to Build an Al-Driven Electronic Design Platform

B CR-8000¢(U7LADAII—-S 1> MEIEE,
I:En-l'jn é‘*(LAIEﬁm

Integrating the CR-8000 with Valeo’s Al agent, applying Al
across the entire design workflow

# » EPERERICETIEFRTOBENRES
* sREtHIM O XKIg i Bigd

Aiming to ensure the robustness of electronic design in
automotive development and significantly shorten the design
cycle

m *FEI’0Y5AhZuken Valeo InnoLablT
Mt DAL - MR EFS

Through the joint program “Zuken Valeo InnoLab,” the two
companies are combining their Al technologies and expertise

J0-NIVEERILIMOZIAA-D—-¢DIOS1I MEEL T

EFEDARROALERAO— RYYD ZhliE
Accelerating Zuken EDA Al roadmap with a leading automoative electronics supplier

ZUKEN
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[FEYIR]

[Topics]

TSMC Open Innovation Platform®®EDA 734 7> AICEh

Joined the EDA Alliance of the TSMC Open Innovation Platform ®

B [TSMC OFFR%— R34 dREUEIIIFHIA
BLUFYILY I —-Z2D:%ET Y R— NI BT=8(C
AR RIHEE%R | E*:I:(DICI(\J&'-yzO‘BJ:U‘

JUYMEMR (PCB) SRR SRICBVNTESICIE(L]

[HiBOS RN $EE, Nvr—3, PCB D&%Et%E
S—=LhVAICHREL. SHOBEUWS AT LAES =
mlcEdLO37IE ]

B “To support multi-die and chiplet-based designs that leverage TSMC'’s

TECHNOLOGY industry-leading technology, we have further enhanced the essential features

SYMPOSIUIVI in our IC packaging and printed circuit board (PCB) design products”

B “To help our mutual customers seamlessly integrate semiconductor, packaging,
and PCB designs and meet today’s demanding system requirements”

TSMC Technology Symposium Japan

c&m (7R38 @/{>J1]tHiR)
Attended the TSMC Technology Symposium Japan

(July 3, at Pacifico Yokohama)
ZURKEN
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[(EcRERDE] 3DICOERZRBALIATA - NVr—I5EtHiBADHA

[Growth Sector] Strategic Move for the System and Package Design Market

F3DEETE RREIEETILATIV—A

New Three-Year Plan Growth Strategies and Timeframe

[ERREFBERBIADYIVT 12 o mint So iR

Global deployment of ‘Consulting-driven IT’

INZETT—X

Net Revenue Phase

MBSEZ#ZICUID O A E /DXIRE

DX and process reform proposals using ff!E_;SE ......................
“““ll ........
L3 " 3 — Y
2HI1-Z ~3DICOERERIEZ
Investment Phase . =
: YATA-NVr—-JstthiEAowEs
'0. A strategic move for the system and package design marke
~ygfth an eye to the spread of 3DIC oot

e®

ZUKEN
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[FEYIR] AIOE R EEIRESRANDFE

[Topics] The Impact of the Spread of Al on Zuken's Business

AIY—IN—18MICL BTV NEIRTHIBADRE

The Impact of the Growth in Al Servers on the Printed Circuit Board Market

$91,300~1,450{2K RFJL
CAGR USD 130-145 billion
el m ~7°/ ————— »
©RPCBHBME #1,006@% K  FIT% - B ;S —0RIS3 -5 05— Rit
Global PCB Market USD 1006 billion " FBLKR— (2026668)
1 [AIY—IN—BXA VBRI > RE
FEA-H—-DEIFA ]
AIlHPC PCB ZBEIBRER,
CAGR 20%-~ Source: Prepared by Zuken based on
Interconnection Technologies Report
AHPCRI S R AT e

(SFEA—2) #125%

AI/HPC PCB sh
share 2026 Forecast 2030 Forecast

[AS ==X ER (R=ZK=R) (& EEPOISEIVY MEiRIRIT B BIEE) YT - - YT AN — MEWSAE
RFTISELTHD, BEL, 8, SLUNNTAREOINTH LFSICSTH ]

“Main circuit boards (base boards) for Al servers have reached a level where they should no longer be called ‘multi-layer printed circuit boards’ but
rather ‘quasi-package substrates,’” with significant advancements in the number of layers, materials, and manufacturing precision.”

HBARHFEDTRED, HHMEDSI D TEARGIT LIS AT h2E55ET 1S T
?“Jjod (“ _>“ ® Ba)l% (=] nﬂn-l-—_x‘b\“bu

Challenges in semiconductor development are shifing from miniaturization to “process technology” and “system design.”

Demand for the integrated design of chips, packages, and PCBs is expected to increase.

ZUKEN
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Details of Performance and Outlook




5oL - BEXRFIRBEIR

Targets Summaries

BAH = = BAH ALs,
Millions of JPY 70 = Millions of JPY = ¥ *'J H
60,000 - Sales 10,000 - Operating Profit
50,000 00 S 7,400
6,700
40,000 5,865
6,000 5,392 ~fe s
30,000
4,000 - SN L
20,000
5 000 13.2% 13.6% 14.5% 15.1%
000 femmpgme| - o
10,000 Zl
0 0 T T 1
FY3/25 FY3/26 FY3/27 FY3/28 FY3/25 FY3/26 FY3/27 FY3/28
P18 iE Fid St
Forecast  plan Forecast  plan

X 268FE38HAFIL - Ave. exchange rate FY3/26 150 yen/USD, 174 yen/EUR
X 27%E38HAFIIEL - Assumed exchange rate FY3/27 155 yen/USD, 180 yen/EUR

RAISFRERRICRIT . SRCEREEEHEE

Steadily advancing our growth strategy toward our finakyear goals zUKEN
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RiTTE=DHS

Changes in Order Backlog

\aAsH
voy
| 9547 N—ER (RF) or.
Client Services 18,782 +21.3%
18,000 Yyi—-33>
Solutions 15,480
14000 12934 13,827
11,126
10,000
7,442 +37.0%
5,614 5,433
6,000 4,247 4,275
2,000
-2,000
FY3/22 FY3/23 FY3/24 FY3/25 FY3/26

SR B R I TS R B CSTRRIIR™ VKEE

Order backiog stands at a high level against the backdrop of robust global IT investment

ZUKEN
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HXRFMRORRLREL

Factors of Changes in Actual and Projected Operating Profit

[RIEREE)
EIFIIJ £ 1Py Change in gross margin ratio
illions o 4185
[RIEREE) AGE - EEE
Change in gross Personnel and other
margin ratio 3= i expenses increase
o bi=:] Ju (=
+12 Fﬁfﬁnﬁi;other Sales increase A1,337
3= i expenses increase
SaIer incrEelase A792 RERECLIEAER +1,988
41621 FX Impact
! A 368

(R, BEFE +287)
(FX Impact +287)

6,700
5,865 +835

5,392 +473
HEFRR =g 8 3 P35 SRR
13.2% 13.6% 14.5%
narating nro 5 nrofit OP margin
[ maon |
FY3/25 FY3/26 FY3/27
FiE

SEFRSEE | 75 DY TR n)\— [
ZUKEN
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Improvement in OPM: Cover increased costs through higher sales and animproved grass margin
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Changes in Sales by Region

BT E
Ehaly B EE Z%F%th
Millions of JPY E* Overseas +401

FY3/25 FY3/26

\
HAEEADIRR |
B TFIVF(ERSOITA IS -FHRIEE(L.
WRIL VSR CiF e (CHERS
B HEEEESRARINERER R Z 56

Market Conditions in Japan
B Customers’ investmentin IT infrastructure and
development, including security products, remains
strong across a wide range of industries
B Development investment in the automotive sector
also remains robust

ZUKEN
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E IR555E MY 10BEE D EIEIRIN (95172 M—e288¢)

Industries of the top 10 customers in Japan (excluding “Client Services” revenue)

Industrial Machinery *SPE

BE)E

Automobile

AR

2
3
Business Machine
4 BFHE
Electronic Components
5

BHRILIMNOZIA

In-vehicle Electronics

EnxfEeR - BT

Heavy Industry

EESRIER

Industrial Machinery

FESEIRR (* SPE)

Industrial Machinery *SPE

sTRlER

Measuring Instruments

10 ESiER

Electrical Equipment

* SPE | $EAKERE

O 0 N O

1
| =R
| Business Machine
I L} —
I EEETLIbOZI2
: In-vehicle Electronics
1
1 BEE
: Automobile
I
1 EEFEham
: Electronic Components
1
1 BENE
1 Automobile
NN

ey 3 By
General Electronics

EE 7

Industrial Machinery

BHILIMOZIR

In-vehicle Electronics

FESENERS

Industrial Machinery

FEERIEER

Industrial Machinery

SEIEFEs

Business Machine
BHILZ7MNZIX

In-vehicle Electronics
L\Aaz.*%

vty 31 BE
General Electronics

BHILZMNZIX
In-vehicle Electronics
BTER

Electronic Components
d>>31—N—
Consumer Electronics

BEILYMOZ9X

In-vehicle Electronics

BEE

Automobile

BEE

Automobile

a>331—N-—
Consumer Electronics

SRS

Automobile
BT
Electronic Components

SRt

Business Machine

BEILIMNZIR

In-vehicle Electronics

1eEi#es
Test Equipment

BEHILZ7MOZIX

In-vehicle Electronics

HEhE

Automobile

== v
EE-?I:IBDEI
Electronic Components

=)
Automobile
RS HALA,

Construction Machinery

ERbhyD SEREROEER (A4%F) S5 ERIChHFEISIE. 11.3%

The top five domestic customers account for 11.3% of Zuken (parent comypany)'s sales

14

ZURKEN
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s il ARSTIRS

Changes in Overseas Sales by Region

BAH
Millions of JPY *'}‘I‘I +401
Americas +301 Rg?zg
+240 S5 FX impact
------------------------------------------ (hEENFERESE) -------------

Asia (inc. China)

Europe 7,531
Americas 2,950

Asia 2136 -~ B

FY3/25 FY3/26

” N
7 N | - -
—4n = o . n = A
n BRI, TR E RS, i e
Pl RETE/BEISORE L. . ~ e, NS OZ AR
oo n EEARSEECE, MZEFHE/ m AV RRERREFEEENSO
B EHTLYM-IAEERH PhETH 5 DZZEN TR SZiE DMk
i i B Orders from semiconductor B Orders are strong from major
[ | o
gredggse(r:omlrgliﬁgo Cgrr]nde In from manufacturing equipment South Kprean companies in the
aero/defg?/l’se sect)c/)’rs as well as companies and the aerospace and automove elgctronlcs, rail, and
industrial i ’ defense sectors are Strong electrical equment sectors
IS s/ B In India, orders continue to come in

B Automotive electronics are also

formi I from a state-owned aerospace
performing we

company

ZUKEN
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Bo RG] AR5 MY I SERBRDREIRI (517> r-e2m)

Industries of top 5 customers by region, excluding “Client Services” revenue 3/26)

FY3/26

MO SEERSE L
31%

Sales Attributable
to Top 5 Customers

B

E=Urope

| E®ILOMI=IZ

In-vehicle Electronics

EBNH12I5

Power Infrastructure

RIS EE

Railway Vehicles

FESRIAER

Industrial Machinery

BHILIMOZIR

In-vehicle Electronics

v o W N
i o W N

16

MO SEERSE L
45%

Sales Attributable
to Top 5 Customers

—

737 (BAERS)

Asia (excl. Japaw)

eaEH

General Electronics

BHILIMIZIR

In-vehicle Electronics

BHILIMOZIR

In-vehicle Electronics

F7ST= =107
Railway Vehicles
EFER

Electronic Components

i o W N

MO SEERSE L
50%

Sales Attributable
to Top 5 Customers

Americas

Bh1E - iZEFEE
Aerospace & Defense
BhE - iZEFEE

Aerospace & Defense

FE 438 (SPE)

Industrial Machinery(SPE)

BEhE

Automobile

X EE

Transport Vehicles

ZUKEN
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RmNEH IRFIANR

Changes in Sales by Product Category

BhAH
Millions of JPY

PEAZICEFE 3

EDA(PCB)¥  Wire Harness design
PCB design
+147 +778

THLO A= MA=33>

Design Automation

T—HIRIAYB

Data Management

+1,440

FY3/26

' EODX=——XEERICPDM-

_ sns B TIHEOAV—-MEEEHNEER PLMADEE FEXH
" CROOCO (B AOB u mhREESOBEREEE a EITo1E. EEEELD
— ~ == —_— p 7_ “\ En =
B EERAOSIEIAREE K B Demand for Smart Factory Solutions Egﬂﬁ&iﬁ?é 8L, Sl
B The transition to the CR-8000 Remains Strong
o . B Progress in Business Development
(PCB design) is proceeding in the Power Transmission and “ Pe?nn;?r?sdsfg:)it)g/l Z;‘iﬁh'{\aﬂ
SIeeii Distribution Market gag

B Demand for licenses in the circuit
design has peaked

17
RN e e e

backdrop of corporate digital
transformation (DX) needs

B T security-related products are
performing well, driven by factors
such as the renewal of long-term
contracts with existing customers

ZUKEN
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HmNErhl ARseRiE

Sales by Product Category vs. FY3/25

BhM
Millions of JPY

RHmNEy FY3/25 | FY3/26

Product Category

THLY - A—PA=23> 23,436 24,361  +925  +3.9%

Design Automation

LeLERRde i (8,211)  (8,990) 4778 +9.5%

(of which WH Design)

5‘:?3*9’/5?" 17,299 18,740 +1,440 +8.3%
— = =
40,736 43,101 +2,365 +5.80/0

ZUKEN
18 The Partner For Success




[(2F] EREDEERRMMICONT

[Reference] Major Products of Each Category

RESFTOHRESD FhHEm
Categories Used in Financial Reports Major Products

FHAIA— A=
HiwswstYUi1—>3> Design Automation CR-8000 Design Force

Printed Circuit Board design solutions JUY N CR-8000 DFM Center
PEBIEDA)

| CR-8000 Design Gateway

mlgEEEtYYU1—->3>

Circuit design solutions TLVN-FRA { E3.series/E3.infinite
Ca

Wire-Harness bling Designer>J)—X
F—HRRTAV N DS-2 %U=X
IT\JUJ_ :/3 > Data Management GENESYS
IT solutions FortiGate Darktrace
PreSight/visual BOM

54T N —E 2 D e et L)

_ _ Divided among the above categories
Client Services

IS4 MN—ER : SAEVADRT-7YIT—M (BH) OUH-USIIREE
Client services are recurring revenue from the maintenance and updates of licenses. zURKEN
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[(2E] BESFTHRRLTVBYY1I-S3VEDTOIRSEER

Reference: Sales by Solution Category in the Earnings Report

BhHM
Millions of JPY

xmE
SOE::Category FY3/25 FY3/26

BHiRsgstYUi1—->3>
Printed Circuit Board ) FHALY
design solutions A=RA=333
————————————————————————————————————————————————————————————————————————— - -3y
ElE&sEstYY1—-33Y Design Automation
Circuit design solutions

-3 T—HILIAY B
R A= B 10,055 10,525 +470  |oun vanageme

Data Management

> > —-E D347 —ER
e 16,969 18,492  +1,522 |utooinn
= =t are divided into
JiLia the above two
g 40,736 43,101 +2,365  oories
I.UKEN
20
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[ESERDE] TEFIA—ABE - SREARBIAOYINTA I ESRADERE

[Growth Sector] Progress of Model-based Engineering and Consulting-driven IT Business

3N FHE MEREEEESIAILIL—A
New Three-Year Plan Growth Strategies and Timeframe

T LIS
ese®” te,
s *

r.%mEﬁﬂliﬂ;’J/b‘Jbr—rzﬁ Jm:ﬁ%ﬂitﬁg&)nﬁﬁﬁﬁ

Global deployment of‘tonsu!trng driven IT’

uszggs:y:t--;l. ;:’ :;

Net Revenue Phase & ’l
: MBSE%# (:..U.'J O Ack=E/DXIRE
'-‘ DX and process reforn;ﬁroposa!s using MBSE

s

*

SEIT—X e 3DTCOEEREEIER I
Investment Phase SAFA - )V — SR TEIBAOHE

A strategic move for the system and package design market
with an eye to the spread of 3DIC

L4

ZUKEN
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[(EERDE] REFRRBIDYITAOIESRADIRTTENHE

Growth Sector Consulting-driven IT Business Sales

(*) PDM-PLM. MBSE-MBD%*ESOZEAF

B FY326DEFINA—ARAFEEZSCIOYI
FAIIES R AL MBSERE(L B EHk
SR ED .. ENFR4ATOEEE
BhERAEMITEM4(MBD)DR{BES
el &D =3 )Tl

FY3/26, MBSE-related business remained
strong, but total revenue declined slightly
due to the loss of projects for automotive-
related companies at a domestic subsidiary

m B HIBADOMBSEER. BRIGERE

Steady progress in expanding into overseas
MBSE markets

B BROVAEARER. BRADSERAN
FRRCBT

Early adopters in Japan are gradually
transitioning from the learning phase to full
operation

22

REMBRBIYINTAVIESERR (%)
GTLEER
BHAH Consulting-driven IT Business Sales
JPY Millions

Total: CAGR 10%
8,000 - With MBSE: CAGR 20%
6,000 =
4,000 +
2,000 +
1,970 1,947
1,085
O 1 1 1 T
FY3/23 FY3/24 FY3/25 FY3/26 FY3/27
ETIN-ABRESTD T
TIVN—ABE =10
IS BNFAYIITESZA g e
Consulting-driven IT Business, LU KEN

including MBSE/MBD

The Partner For Success




[EmDEF] EFIAR—ABBEESRADMEYVIR

[Growth Sector] Progress of Model-based Engineering and Consulting-driven Customer Engagement Business

= —
m INCOSE IS 2026Ic$\T. EH fﬁ
MRELEERF—YhARTDY || E'N eiﬁfgf&
SAICHRIRESN, TSI |1 = i
33DX%. MBSEZEALTIEEY |~ = P
390-NIWMNIARYH—-ELTDT
Lo Rid{E

At INCOSE IS 2026, the presentation
topic submitted by Zuken was accepted
into the official program, strengthening
the company’s position as a leading
global vendor promoting digital
transformation (DX) across the
manufacturing industry by leveraging
MBSE

| W7 ThRE = -
BRI - 757 B EDE =B FITHE INCOSE (HRBIRE) [CT5FFAKSY—EL TSN

O_~ LN
Eﬁj 7/E;EJE:F Participated as a Platinum Sponsor in a prestigious
Promoting sales expansion plans for international MBSE event: INCOSE (held in Yokohama)

key customers in Europe, Asia, and

other regions
ZURKEN
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Profit Distribution Policy and Track Record
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FliRoc 5t e RIT

Profit Distribution Policy and Track Record

i 11.3%
Unit: Yen <
200
150 . 100
25%  2.9% 3.2%
100
50 : 100 100
32 45 %
0
FY3/22  FY3/23  FY3/24  FY3/25  FY3/26
S EA o R S [ ——DOE
Dividend Special Dividend
LI
D ey 28:6% 32.7% 32.1% 42.2% 79.0%
BoHRE
o Repmh;e ¥4.0B ¥2.5B ¥3.0B
g itm
ol Payout Rl 28.6% 32.7% 135.1% 89.9% 133.9%
B: 108

DOE : %hEEAXRRYR-FiYE HEEX (HiH)
DOE: Dividends on Equity Ratio
=Dividends/Shareholders’ Equity (at the beginning of the period)

150

FY3/27
Fi8
Forecast

55.5%

55.5%

(m WENLRERE (MAAZR) N
Z RIANTTT D RIAFFERE (SRR
B TENLR REAOFIRIE T i 2 BRHE(C
o =DOE5%
B Ao BHKREVZESDER
\ SEDETREHEEN Y,
B S0EFEZACE (100MEHELD)
m FY3/27 E@fic2iE 150M
B A sufficient financial base to enable flexible
growth investments (M&A, etc.) is currently
largely secured
B More clearly presenting our policy of stable
returns to shareholders
= DOE of 5% or more
B An optimal return policy combining
increased dividends and share buybacks will
be implemented
B 50th Anniversary Dividend (+100 yen)
B FY3/27 Ordinary Dividend (150 yen)

[EARIA Moikifiz =L 122 = DRIR

‘Achieving management that is conscious of capital costs and share prices’

25

ZUKEN
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[(2%] ROEDH#E

[Reference] Trends in ROE

20.0%
—ROE
o 13.7%
15.0% 13.0% 13.3%
, | / _|
9.5%
10.0% 7.8% 8.1%
)
5.0%
0.0%
FY3/22  FY3/23  FY3/24  FY3/25  FY3/26  FY3/27
T8
Forecast
- ZUKCEN
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NRASERAROEERME v
TOQRI—RNMSR—LNR—-SZTELZELN,

For an overview of Zuken Inc.,
Please visit our website via the QR code below.

English
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