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Performance Overview Year-on-Year

Confidence Enabled

Net sales increased as a result of sales expansion to retail industry in overseas market, but operating income decreased
Domestic Sales and operating income decreased because sales from maintenance services, which had previously increased in connection with

the issuance of new 500-yen coin, decreased in this year. On the other hand, sales of self-service products were steady in the retail market.
Overseas Sales of Cl-series (self-service coin and banknote recycler / sales proceeds deposit machine) have increased for the retail industry

both in Europe and the U.S.
* In Q3 FY2021, a global shortage and soaring prices of parts (e.g. semiconductors) are starting to have an impact on our business, including
delayed production and sales, and increased cost.

Full year
(Millions of yen)
FY2019 Ratio FY2020 Ratio FY2021 Ratio

+9,139
Net Sales 224,170 (100.0% 217,423 |100.0% 226,562 |100.0% +4.2%
+5,219
Maintenance Sevices 71 ,099 31.7% 78,675 e 83,894 37.0% +6.6%
. -3,904
Operating Income 17,927 | 8.0% 14,201 6.5% 10,297 | 4.5% 27.5%
. -3,630
Ordinary Income 15,514 | 6.9% 14,137 | 6.5% 10,507 | 4.6% 25.79%
Net Income Attributable to 8 486 3.8 5 705 2.6% 6 509 2.99 +804
Owners of Parent ’ e ’ i ’ e +14.1%
X -1,905
EBITDA 31,865 | 14.2% 29,410 | 13.5% 27,505 | 12.1% ey

Exchange US$ ¥ 109 ¥ 106 ¥ 112

rate Euro Yy 121 Yy 124 ¥ 131

*EBITDA = Operating income (Loss) + Depreciation & Amortization + Goodwill amortization



Sales and Operating Income by Business Segment

GLORY

Sales in the Overseas market has exceeded those in the Domestic market.

Confidence Enabled

Sales Operating Income
(Millions of yen) FY2019 FY2020 FY2021 FY2019 FY2020 FY2021
Full year Full year Full year Full year Full year Full year
Overseas +23,038 +1,467
] Overe 103,621 104,765 127,803 | ,....| 9,780 3,417 4,884 | .. ...
inancia -13,798 -5,217
Financia 42,262| 49,877 36,079| .. ..| 3,314 9,861 4,644 | ...
Retail & -1,219 +873
‘hl;l;arrlm(z?ortatlon 52,487 49,078 47,859 2.5 % 5!198 1!670 2!543 +52.3 %
musemen +1,111 -76
Amusement 20,753 11,020 12,131 ' .| 1,998 -290 -366 o
+8 -952
I:I Others 5,045 2,680 2,688 +0.3 % '2!364 '456 -1 !408 - %
+9,139 -3,904
Total 224,170| 217,423| 226,562 | ... | 17,927 | 14,201 | 10,297 | ..,

*Business segments are based on the re-classification of reportable segments made in the Q1 2021 report as below, and the figures for FY2020 in this table have been
modified accordingly for comparison;
- Part of Biometric/image recognition business and Electronic settlement-related business now included in ‘Retail and transportation market’ segment.
- Part of New businesses now included in ‘Overseas market’ segment.



Factors for Increase in Operating Income

Confidence Enabled

(Millions of Yen)

Overseas Financial

Operating market market
margin
( 6.5% ) +1 ,476
-5,21 7 [
Retail &
transportation Amusement '3,904
market Market Others Operating
+873 -76 margin
-952 (4.5%)
14,201
10529
FY2020 FY2021



E FY2021
Details of Performance



Overseas Market - Overview

GLORY

FY2019 FY2020 FY2021
(Millions of yen) Y-on-Y
Full year Full year Full year
+
+22.0 ¢
103,621 104,765 22.0 %
Ratio to § § § o :
total net 46.2 % 48.2 % 56.4% +8.2 pt
sales N\ / N / N /
. +1,467
Olperatlng 9,780 ’
income +42.9 %
Operating 9.4 9% 3.3 9% 3.8 9%| +0.5 pt
margin
(Millions of yen) Sales
3,496 ==t OQperating income
2,801, 237 2,662 2,294
1,219 1,236
23 135 42,032
30,278 N, b 29,588 30,921
26,023 25,779 24,543 ° " 25,262
21,447
17,866
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY2019 FY2020 FY2021

Confidence Enabled

Overview

For Financial Institutions
Sales increased by capturing the replacement demand for TCR*

*TCRs: Teller cash recycler

For Retail Industry

Sales increased for major retailers in EMEA and the Americas
» Exceeded pre-COVID levels

Sales favorably high for Acrelec products
» Exceeded pre-COVID levels

Values Offered

Solutions for Automation & Operational Efficiency

- Contact-free & Self-service solutions - Cash management solutions

- Solutions utilizing biometric/image-
recognition technologies

UBIQULAR"

Digital services

etc.

- Electronic settlement solutions
= Products

.’ . '

Outline of the Segment

Sales and maintenance services to financial institutions, cash-in-transit
companies, retail stores, casinos, OEM clients and others in overseas.

Services
~ y
@ paysafecord

Online cash
settlement platform




Overseas Market - Sales by Geographical Segment

GLORY

Confidence Enabled

(SYACRELEC
TS Full year Acrelec sales Full year
FY2019 FY2020 FY2021 Local currency basis FY2020 (Nine months | FY2021
. +9,380 +1,561
Americas 38,459 34,891 44,271 +26.9 % 18.7% 1,125 2,686 +138.8 %
+15,458 +9,004
EMEA 44,119 50,288 65,746 +30.7 % +23.3% 7,297 16,301 | ...
. -1,698 +157
Asia 15,267 14,730 13,032 A5 % _ 450 607 +34.9 %
. -2,857
China 5,694 5,521 2,664 51.7 9% 56.8% - - -
-102
OEM 5,775 4,854 4,752 21 9 2.1% - - -
Total overseas +23,038 +10,721
calos 103,621 104,765 | 127,803 +22.0 % _ 8,873 19,594 | "%
v’ Acquisition of Acrelec took place in Q1/FY2020.
v/ Acrelec P&L included in the scope of consolidation from
Americas Q2/FY2020.
Increased for the products for retail industry
EMEA Increased for the products for financial institutions (TCR)

Asia <<+ Decreased for the products for financial industry in major countries

China «<+ Decreased for the products for financial institutions (Banknote sorter)

 Performance Overview . 2022 EORWEHF = 2023FHM E@FE $02sEEH 00000



Financial Market

GLORY

FY2019 FY2020 FY2021
(Millions of yen) Y-on-Y
Full year Full year Full year
Sales 42.262 49;877 -1237,:90/8
2 36,079 e
Ratio to ; : : aE :
total net 8.9, 22.9¢, 15.9 o, -7.0 pt
sales \ / N / N /
Operating 9,861 -5,217
income -52.9 %
3,314 4,644
Operating 78 % 198 % | 129 % | -6.9 pt
margin

(Millions of yen)

1,771
1,084

13,718
11,887

FY2019

8,319

1Q 2Q 3Q

3,886 4,082 Sales

1,71 ago 1,716 4 430

13,699
11,608 11,379

7,829 8,252 7,984

9,600

4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q
FY2020 FY2021

—o—(0perating income

18

10,243

aQ

Confidence Enabled

Overview

- Sales decreased for main products, open teller systems.

- Sales decreased for coin and banknote recyclers for tellers, due to the
large-scale demand having completed its cycle.

- Sales decreased for maintenance services, as a result of the completion
of the system modifications required in connection with the issuance of
the new 500-yen coin.

Values Offered

Solutions for Automation & Operational Efficiency

- Contact-free & Self-service solutions - Cash management solutions

- Solutions utilizing biometric/image-
recognition technologies

- Electronic settlement solutions

etc
= Products Services
— “--l......;ﬁ‘ (/_h\
L S <" BLINK £
d %7 :J. .nf’ ...llll.---“" m
' i Product management
—L =" [ systems Monitoring services

Outline of the Segment

Sales and maintenance services to financial institutions, OEM clients and
others in Japan.

 Performance Overview . Topicsof FY2021  Financial Forecast ~  References =~



Retail and Transportation Market

GLORY

FY2019 FY2020 FY2021
(Millions of yen) Y-on-Y
Full year Full year Full year
1,219
Sales 52,487 49,078
) 47,859 2.5 %
Ratio to : : o :
sales N /
Operating 5198 +873
income ? +52.3 %
1,670 2,543
Operating 2.9 < 3.4 < 53 o%| +1.9 pt
margin
1,387 1,323
677 956 683 915 saa 1196 .5
133 180
(Millions of yen) Sales
=o—(0perating income
12992 44,760 11,495 12,066 11,573 11,985 12,406 11,895
10,050 9,581
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY2019 FY2020 FY2021

| | Pperformance Details

Confidence Enabled

Overview

- Sales favorably increased for coin and banknote recyclers for
cashiers, addressing labor shortages and the growing demand for
contact-free and self-service operations.

- Sales increased due to the maintenance services extended for the
system modifications required in connection with the issuance of new
500-yen coin.

Values Offered

Solutions for Automation & Operational Efficiency

- Contact-free & Self-service solutions - Cash management solutions

- Solutions utilizing biometric and image-
recognition technologies

- Electronic settlement solutions

etc
™ Products — F—— Services
‘REPOKOI{I}’I %Iomﬂéounting system
<] BUYZ(
S — EHoF-sr BROBEE v &/ = -"F* v
= A=t % 2
L | DMP B j#J‘:Z'g:)vaa%.ggtim{". 3

(Data Management
Platform)

Automatic medical payment
processing

Outline of the Segment

Sales and maintenance services to supermarkets, department stores,
cash-in-transit companies, railroad companies, tobacco companies, hospitals,

local governments and others in Jaian.



Amusement Market

GLORY

120
-131

5,319 5,413
4,797
4133
3,209
2,937 3
2,262 2612 &
1@ 2@ 3@ 4Q 1 22 3 4Q
FY2019 FY2020

.78 -28 -8

74
3,162 3,6

1Q 2Q 3Q

FY2021

FY2019 FY2020 FY2021
(Millions of yen) Y-on-Y
Full year Full year Full year
+1,111
20,753 ’
Sales ’ +101 %
11,020 12,131
Ratio to : : : : :
total net 9.3 ¢ 5.1 ¢ 54 o +0.3 pt
sales N / , /
Operating 1,998 -76
income - %
-290 -366
Operat_lng 9.6 o, - o - 9 - pt
margin
(Millions of yen) Sales
591 580
238 —e— Operating income

-252

2,703

aqQ

Confidence Enabled

Overview

- Sales favorably increased for card system and pachinko prize dispensing
machine used in pachinko parlors.

» Not recovered to pre-COVID levels

Values Offered

Solutions for Automation & Operational Efficiency

- Contact-free & Self-service solutions - Cash management solutions

- Solutions utilizing biometric/image-
recognition technologies

- Electronic settlement solutions

etc
™ Products Services
= v—ER o I
. Membership
Data analysis EK’?'M management
services systems

Outline of the Segment

Sales and maintenance services to amusement halls (pachinko parlors and
others) in Japan.

 Performance Overview . Topicsof FY2021  Financial Forecast ~  References



Others

GLORY

FY2019 FY2020 FY2021
(Millions of yen) Y-on-Y
Full year Full year Full year
+8
Sales 5,045
+0.3 %
2,680 2,688
Ratio to § § -1 :
total net 2.3 % 1.2 % 1.2 9 0.0 pt
sales N / “ /
Operating -456 -1,408 -952
income - %
-2,364 °
Operatin
perafing - % - % - % - pt
margin S
(Millions of yen)
55
73
-298 -222
Sales
1,417 1,466 =—o—Operating income
1,001 1025 981
713
537 519 599 533 605 569
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY2019 FY2020 FY2021

Confidence Enabled

Overview

- Continued strategic investment (e.g. optimum allocation of human
resources and a series of PoC) for new businesses.

Main Products

§ Pl

BioPay " Robot business

Outline of the Segment

Sales and maintenance service not included in the reportable segments

 Performance Overview . Topicsof FY2021  Financial Forecast ~  References =~



( Glory Group Medium-Term Management Plan

Y FY2022 Initiatives

Core and New businesses powering growth together




FY2022 Initiatives - 2023 MTP Basic Policy / Key Initiatives - &
Basic Policy Key Initiatives Main products/services
® Expand business domain having a high affinity with core business domain

Accelerate lL
S I Business growth (kiosk services, data management platform <DMP>, electronic settlement, etc.) I UBIQULAR"
2 to develop e Improve profits in biometric/image recognition business and robot business b
© "next generation” = > /imag 2 L/ JI i BUYZ[]
oD utilizing the sales channels of domestic business KIOK
n
g ® Provide the product/service lines that cater to the need for contact-free, self-services devises
g Maximize core ® Release the latest-model products, including teller cash recyclers (TCRs) and coin and banknote Co,nand banknote ,,-_

i [ recyclers £= _'

o bus_lness p.r°f't5 recyclers for cashiers for cashirs

by innovation Cr-series

® Seize the replacement demand to coincide with new banknotes issue in Japan - -
Open teller systems -series

0]
n
_8 Establish ® Enhance cash-generating ability to support growth investment and fulfilling shareholder returns
g ?:)asnuapgpeon:tent base ¢ promote DX for speedy management decisions such as by introducing a new ERP system
GE.) sustainable ® Improve employee engagement
(o))
S growth
c
@©
=

Sustainability Policy

Contribute to the ® Reduce CO2 emissions by 15% (vs. fiscal 2013) to contribute to ETe 4 ., SIS 0 AR 10 .

S LR L G decarbonized society M g i &
society and promote

REES VI UG (e 17
measures to improve @ Respect human rights and diversity o .
corporate value CK) - @

® Strengthen corporate governance



TP -  GLORY 2023
FY2022 Initiatives - Overseas Business - ¥
o . ) . . Accelerate Business growth to develop

» Expand sales of TCR and self-service products Fi ial o _
i i . UELEELR ) Strength efforts toward commercialization of shared services
Market » Expand sales of products by connecting with new digital Market

service solution SllJIB;IQyLAR““)

TEE RNy, 7 OneBanks Hub

' ( - -Install Glory products in branches of OneBanks Hub
Six -Acquire orders from UK financial institutions

Financial

UBIQULAR"

> Realize early synergistic effects wnth_Revo_I ution - GEENIN > Realize early synergistic effects with Acrelec
» Expand sales of products by connecting with new digital Market

service solution (UBIQULAR™)

) (Revolution )

Retail Systems

Retail
Market

(P% ACRELEC (lﬂ)llion yen) Net sales

1. Develop the US market 30

9 months
2. Strengthen drive-through sales sales
3. Promote combined sale of KIOSK and CI 20 ‘
10

FY2020 FY2021 FY2022

Front office solutions Back-office solutions
Forecast
 Performance Overview ~ Performance Details FY2022 Initiatives el




14 - . . GLORY 2023
FY2022 Initiatives - Domestic Business - <
aximize core business profits by innovation

> Strengthen proposals for next generation stores with » Promotion of DX at Retail Stores and Restaurants by connecting
Financial self-service products Glory’s data management platform with IoT technology
UEIi (<l > Create added value utilizing IoT

» Respond strategically to new banknotes issue scheduled for 2024 Expanding DMP business
Developing self-service solutions -Establish a new organization (sales + development) to promote

DX business and accelerate commercialization
-Strengthen the structure of retail media business

Provide solutions in response to

changes in the market Customers

Supermarkets) Restaurants

Convenience
stores

quYZD

2E. BEROHB

» Provide the product/service lines that cater to the need for
contact-free, self-services devises
» Make inroads into untapped markets by introducing new

business models
Expanding sales of self-service products Establish a new business model

Retail
Market

O:der tform

Tb

.,Q“,X,EEEIXE,- =
- “*) Subscription
— 0. 2o Ed | service (ﬁ‘?qff’f"m‘
“g ‘ i service
- oF
: = SHOWC4$ECLG-‘
Coin and banknote E-commerce
reCYCIGrS T|Cket vendlng > rALMOTTJ
for cashiers machine




FY2022 Initiatives - New business domain of Domestic Business -

GLORY 2023

® Robot business

Secure orders by strengthening sales capabilities

Expand sales in food and medical /pharmaceutical markets

-Food : Win orders in the ongoing business
-Medical/Pharmaceutical:
: Focus on packaging/packing and
inspection processes which are less automated

Secure repeat orders from priority customers
-Food : Promote expansion to different lines and factories
in the companies that have introduced robots

(Number of priority customer in FY2022: 9)

Three strengths of the Glory robot system

Peripheral device
development

End effector development Recognition technology

B Biometric/image recognition business

Strength efforts in the nursing care market

Developed fall detection systems in collaboration with EcoNaviSta

Skeleton recognition

Sensor that can acquire a wide range
of three- dimensional information

Sy

PoC will be implemented at three long-term care facilities
(to be released in FY2022)

Al image recognition technology that
recognizes human posture

@ Participated in the nursing care robot monitor business
sponsored by Technical Aids, Inc.

® PoC to be conducted in medical care facility

Progress

@ UI (User Interface) of fall detection sensor (Installability & design)
® UI (User Interface) / UX (User Experience) of fall detection sensor



n FY2022
Financial Forecast



Business environment surrounding GLORY

Confidence Enabled

[Demand] - Demand for our products and services are steady both in Japan
and overseas.

[Procurement] - Soaring parts prices and higher logistics costs are expected to
continue in FY2022.
- Difficulty in procuring parts is expected to continue during the first
half, but is expected to ease in the second half of the year.
[Logistics] - Tight shipping trend is expected to continue in the year.
[Sales] - Domestic market is expected to recover gradually from the second

half, but overseas market is expected to recover from latter part of
the second half due to the long product lead time.




FY2022 Forecast

Higher sales, Lower income

- Strong sales expected for products and services to cater for the demand for self-service and contact-free in both of domestic and overseas.

- Challenging conditions will persist in first half due to difficulty in obtaining parts, soaring material prices, and soaring distribution costs, but it is
expected to gradually improve from the second half.

* Production and supply of products and services to timely meet the demand will be key factors.

GLORY

Confidence Enabled

(Mill - ) 1st Harf 2nd Harf Full Year
IHons or yen
y FY2020 FY2021 F':Z:::t FY2020 FY2021 F'::::::t V. FY2021 FI:Yng::t
Net Sales 88,625 103,154| 100,000] 128,798 123,408] 145,000] 217,423 226,562] 245,000
""a;’:ji’;::ce 34,750 39,100 44,000‘ 43,925 44,794 44,000 78,675 83,804 88,000
Operating 1,600 5,735 -7,500 12,601 4,562 13,500 14,201 10,297 6,000
Income
Ordinary
1,946 5,725 -7,800 12,191 4,782 13,300 14,137 10,507 5,500
Income
Net Income
Attributable to -104 2,443 -7,800 5,809 4,066 9,800 5,705 6,509| 2,000
Owners of Parent
¥ EBITDA 8,908 13,785 1,100, 20,502 13,7201 22,100] 29.410| 27,505 23,200
Exchange USS 107 110 125 106 112 125 106 112 125
rate (¥) Euro 121 131 135 124 131 135 124 131 135

*EBITDA = Operating income (Loss) + Depreciation & Amortization + Goodwill amortization




FY2022 Forecast

Sales & Operating Income by Business Segment

First Half
FY2021

GLORY

Confidence Enabled

Upper row: Sales
Lower row: Operating income

Second Half
FY2021

Full Year
FY2021

(Millions of yen)

FY2020 FY2022(Forecast) FY2020 FY2022(Forecast) FY2020 FY2022(Forecast)

Overseas 42,409 54,850 56,000 62,356 72,953 84,000 104,765 127,803 140,000
Market -5,000 8,000 3,000
Financial 19,208 17,852 15,000 30,669 18,227 20,000 49,877 36,079 35,000
Market -500 3,000 2,500
Retail & = 21,076 23,558 22,000 28,002 24,301 29,000 49,078 47,859 51,000
Transportation
Market -1,500 2,500 1,000
Amusement 4,874 5,754 5,500 6,146 6,377 9,500 11,020 12,131 15,000
Market 0 500 500
others 1,056 1,138 1,500 1,624 1,550 2,500 2,680 2,688 4,000
-500 -500 -1,000
Total 88,625 103,154 100,000 128,798 123,408 145,000 217,423 226,562 245,000
-7,500 13,500 6,000

Overseas Market

Financial Market

Retail & Transportation

Market

Amusement Market

Aim to expand retail market, as interests for capital expenditure of major retailor in major Western countries are high

Promote solution proposal to meet the demands for contact-free, self-service operations and aim to capture replacement

demand

Aim to expand sales for self-service products to meet the continuing demand for contact-free, self-service operations

Sales are expected to take reasonable time to recover, as pachinko parlors are expected to continue to curb their capex.



FY2022 Forecast

Confidence Enabled

Sales by Geographical Segment of Overseas Market

- First half Second half Full Year
(Millions of yen)

FY2020 FY2021 FY2022(Forecast) FY2020 FY2021 FY2022(Forecast) FY2020 FY2021 FY2022(Forecast)
Americas 13,769 17,069 20,000 21,755 27,615 35,000 35,524 44,684 55,000
EMEA 21,007 31,569 31,000 31,974 37,398 41,000 52,981 68,967 72,000
Asia 7,632 6,211 5,000 8,627 7,940 8,000 16,259 14,151 13,000
T°ta'S:;;esrseas 42,409 54,850 56,000 | 62,356 72,953 84,000 104,765 127,803 140,000
Acrelec sales FY2020 FY2021 FY2022(Forecast) FY2020 FY2021 FY2022(Forecast) FY2020 FY2021 FY2022(Forecast)
Americas 329 1,179 3,200 796 1,507 4,300 1,125 2,686 7,500
EMEA 1,646 7,032 8,100 5,651 9,269 11,700 7,297 16,301 19,800
Asia 163 260 700 287 347 1,000 450 607 1,700
T°‘a's::’:;seas 2,140 8,470 12,000 6,733 11,124 17,000 8,873 19,594 29,000

*Profit and loss from Acrelec are included in the scope of consolidation from the second quarter of FY2020
*Profit and loss from Revolution are included in the scope of consolidation from the third quarter of FY2021
*Each geographical sales includes sales to OEM customers.

*’Asia’ includes sales to China.



Shareholder Returns

Confidence Enabled

WV Ih M Dividend for FY2021

== Dividend payout ratio(% )

Target : .
Payout ratio before goodwill amortization of 30%*' or higher- Annual dividend per share (Yen) 69.9 63.2)
(three fiscal years average during the 2023 MTP period) 52.6 47.0

41.7
324 575 37.4
: %) .
Interim Year-end (Plan) Annual (Plan)

Dividends

per share ¥ 34 ¥ 34 ¥ 68

82

100th Anniversary
Commemorative Dividend »

LCENLLIEN  Acquire treasury stock
of treasury

for the purpose of improving capital efficiency

stock
Purpose To improve capital efficiency
Total amount of shares . . : : : ; ; , , , , ,
10,000,000,000 yen (maximum) FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022
v v v Plan Forecast
Total number of shares 5 000.000 sh ( . ) v v v . v
to be acquired e e e e b - 1.774 million shares §  2.151 million shares 5.0 million shares
Period of sh Acquisition (¥5.999 billion) v  (¥5.999 billion) (¥10.0 billion)
eriod or share of treasury v
acquisition May 13, 2022 - November 30, 2022 stock 1.434 million shares

(¥5.999 billion)

*1 Total dividends paid over the three years / Three fiscal years total of "Net income attributable to owners of parent + Goodwill amortization*
*2Year-end dividends to be proposed to the 76th Ordinary General Meeting of Shareholders scheduled for June 24, 2022.



References



FY2021 Consolidated Statement of Income

Statement of Comprehensive Income

(Millions of yen)

Net sales

Cost of sales

Selling, general and
administrative expenses

Operating income
Non-operating income
Non-operating expenses
Ordinary income
Extraordinary income

Extraordinary loss

Income before income taxes
and minority interests

Income taxes

Net Income

Net income attributable to owners

FY2019
Full Year

224,170
137,109

69,134

17,927
785

3,197
15,514
226

899
14,842
5,326
9,515

Ratio
100.0%

61.2%

30.8%

8.0%

0.4%
1.4%

6.9%

0.1%
0.4%

6.6%

2.4%

4.2%

FY2020
Full Year

217,423
131,962

71,259

14,201
1,589
1,652
14,137
27

1,574
12,590
6,073
6,516

Ratio
100.0%

60.7%

32.8%

6.5%

0.7%
0.8%

6.5%

0.0%|
0.7%

5.8%

2.8%

3.0%

FY2021
Full Year

226,562
136,800

79,464

Ratio

100.0%

B 8,486 3.8% 5,705 2.6%

Net Income 9,515 4.2% 6,516 3.0% 7,544 3.3% +1,028

Valuation difference on available- 672 1,128 -9 1,137
_ for-sale securities

Foreign currency translation 2,542 4,059 8,984 +4,925

adiustment

Remeasuremgnts of 1,333 5,264 937 -4,327
defined benefit plans

Total othei:]cczgnr;;;rehenswe -4,551 |  -2.0% 10,459 |  4.8% 9,920 4.4% -539

Comprehensive income

GLORY

Confidence Enabled



FY2021 Consolidated Balance Sheet

Confidence Enabled

As of March 31, As of March 31, As of March 31, Increase/ As of March 31, As of March 31, As of March 31, Increase/
2020 2021 2022 Decrease 2020 2021 2022 Decrease

Cash, deposits and 73,076 66,238 52,366 -1 3,872 Notes and accounts 1 8,623 1 7,072 21 ,631 +4,559

Securities payable-trade

Notes and acoounts  52,838|  56,344| 53,169 -3,175[ Moo loans 24,951 18,786 19,328| +542

receivable-trade payable

inventories 51,681| 52,516 69,023| +16,507 Other 42,192 51,938 58,939| +7,001
Other 3,306 4,680 15,195| +10,515 Total 85,766 87,796 99,898 +12,102

current liabilities
Long-term loans

(Millions of yen)

Currentassets 180,901 179,778 189,753 A, 46 3,939 11,187| +7,248
Properny. pian and 38,503 39,183| 40,485| +1,302 Other 35,950 42,539 43,138 +599
Customer 17,968 22,473 21,335| 1,138 [ 35,996 46,478 54,325 +7,847

relationships liabilities

Goodwil 43,246 49,800 64,157 +14,357| Totlliabiites | 121,762 134,275| 154,223|+19,948
Other 6,701 8,369 9,580| +1211 Capital stock 12,892 12,892 12,892 0
nangole 67,915 80,642| 95,072| +14,430 Bl Retcined camings| 162,595 164,411| 166,665 +2,254
Total imestments +6,471 Other 11,181 19,029 29,006 +9,977

Totalnoncurrent 457 529 150,829 173,032 +22,203 Total netassets 186,668 196,332 208,563 +12,231

assets
Total assets 308,431 330,608| 362,786 o fabiities 308,431| 330,608| 362,786|+32,178

+32,178




FY2021 Cash flow statement

Confidence Enabled

FY2019 FY2020 FY2021 Increase/
Full Year Full Year Full Year Decrease

Cash flows from operating

Cash flows from investing -13,032 -21,666 -25,799 -4,133

(Millions of yen)

activities

Cash flows from financing
activities

Net increase (decrease) -4,734 -4,357 -13,801 -9,444

in cash and cash equivalents

Free cash flows

11,523

6,777

 Performance Overview ~ Performance Details ~ FY2022Initiatives ~ Financial Forecast

15,484

22,261




FY2021 Financial Results

Sales & Operating Income by Business Segment (vs Forecast)

(Millions of yen)

Forecast

Sales
FY2020

Results

vs. forecast

+2,803

Operating Income
FY2020
Results

vs. forecast
Forecast

+384

overseas Market| 125,000 | 127,803 | U 4,500 roe o
FnancialMarket | 36,000 | 36,079 T 4,500 e
Trar',:n%?,guon 49,000 47,859 4 2,800 P
e | az000 | azaz| P 00 T
Others 3,000 2,688 P on -1,500 +_9¢y20
Total 225,000 [ 226,562| U2°2l 10,000 v

GLORY

onfidence Enabled

|



FY2021 CAPEX, Depreciation & Amortization and R&D

(Millions of yen) FY2019

FY2020

FY2021

Y-on-Y Quarterly trend
10 687 1 1 ,423 3,998 3,572 3,977
Capital ? 9,739 +1,684 2,534 2,499 5 363 2,401 2682
expenditures +17.3 % |. T . 1 B i ¥
FY19 FY20 FY20 FY20 FY20 FY21 FY21 FY21 FY21
(4Q) (1Q) (2@) (3Q) (4Q) (1Q) (2Q) (3Q) (4Q)
2008 3319
Depreciation 11,952 2,678 , 333 2,765 2,755 2850 5,724 %901 58
amortization +11.6 % . i ¥ 1 B
FY19 FY20 FY20 FY20 FY20 FY21 FY21 FY21 FY21
(4Q) (1Q) (2Q) (3Q) (4Q) (1Q) (2@) (3Q) (4Q)
4,251
3,863 7 3,900 3,916
14.082 14,730 14,743 3,185 3,736 3,558 3,344 3,583
R&D ’ +13
investment +0.1 %

(4Q) (1Q) (2Q) (3Q) (4Q) (1Q) (2@) (3Q) (4Q)

FY19 FY20 FY20 FY20 FY20 FY21 FY21 FY21 FY21

GLORY
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FY2022 Forecast

Confidence Enabled

CAPEX, Depreciation & Amortization and R&D

(Millions of yen) FY2020 FY2021 I(=FY202: Y-on-Y Changes by six-month periods
orecas
6,659
11,423 ’
. 5,033
Capital -2,423 4,706 4,764 4,500 4,500
\ 9,739 9.000 )
expenditures ’ . .
-21.2 %
FY20 FY20 FY21 FY21 FY22 FY22
1H 2H 1H 2H 1H
(forecast) (forecast)
11,952 5,605 5,625 6,327
Depreciation 5,101 ’ ’ 5,000 5,000
Press 10,706 10,000 |-1,952
amortization 16.3 % | ° ; ; ; ; ;
FY20 FY20 FY21 FY21 FY22 FY22
1H 2H 1H 2H 1H 2H
(forecast) (forecast)
7,809
6,921 ’ 7,244 7,499 7,000 7,500
investment TG . . . .
e FY20 FY20 FY21 FY21 FY22 FY22
1H 2H 1H 2H 1H 2H
‘ (forecast) (forecast)




Sustainability

Efforts for address climate change
m Toward the realization of carbon neutralitym  mInitiatives to reduce and control CO2 emissionsm

_ _ Tcm CUMATE- RELATED 1) Reduce Scope 1 and 2 emissions (Domestic & Overseas)
To realize a carbon-neutral society, DISCLOSURES Reduce CO2 emissions by 50%

1) Reduce CO2 emissions by 50% compared to FY2013 Annual COLEmissions
- Installation of electricity usage

2) Net-zero CO2 emissions by FY2050 monitoring system, LED lighting, o) Domestc = Overseas
and human detection sensors, etc. o0 ""7";65‘6’”;221s.us S
EY2030 Y2050 the rpoftop of the Head Office so00 1M | 12994 Tisee oeer 902
Reduce COz emissions by 50% (Compared to FY2013) Aim for net-zero CO2 emissions gﬁgfé@gs for the use of renewable a4 8 B H B

. - | 3! me .. £ . = e n -
MNote: We use the term ‘CO2’ as most of our greenhouse gas emissions is CO2. *IS014001 ceriified sites (Glory and its domestic and overseas consolidaled subsidiaries)

These goals apply to :

- ISOMOG‘Ic_erti.fied ;ite_}s (Glory and its domestic consolidated suh_sidiaries_)_ . N 2 ) Control Scope 3 emiSSionS (Domestic)

- Scope 1 (Direct emissions by the Glory Group) and Scope 2 (Indirect emissions from purchased electricity)

Category 12 (0.4%)

CO2 Emission Reduction Targets [Geoony 11 @5.1%)]
1%
standatrd - Category 1 (PUrChaSed prOdUCtS —\

Reduced by Reduced by Zero and services) and Category 11

L__Category 1 (40.0%]

o _2_7fof___ i emission (Use of our products) are the main

g %1 target for CO2 reduction, as they

= account for 85% of the Scope 3 FY2020
E . g 1) Promote energy-saving initia'l(i\:ves » emissions. Scope3

é Scope 2 #1] 2) Iamsdme!lqﬁirpliﬁg;?de to high-efficiency facilities 341 kt-CO2

3) Increase the use of renewable energy
{e.g. installing solar power generation
equipment and securing renewable energy
sources)

Category 8 (0.2%)
Category 7 (0.8%)
Category 6 (0.4%)
Category 5 (0.2%)

2013 2020 2030 2050 (FY)

Category 2 (9.6%)
Category 3 (0.6%)
Category 4 (2.7%)




Notes

1. The forward-looking statements such as operational forecasts contained in this document are based on the
information currently available to the company and certain assumptions which the company regards as
legitimate, and are not promises regarding the achievement of forecasts. Actual performance may differ greatly
from these forecasts due to various present and future factors.

The factors includes changes in the economic conditions in the company's principal markets, changes in
demand for the company's products, fluctuations of exchange rates, and impacts of changes in various

regulations, accounting principles and practices.
Please also take note that forecasts in this document may change without prior notice unless required by laws.

2. Amounts are rounded down to the nearest million yen for calculating percentages of year-on-year changes
and composition ratios.
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