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Presentation

Tsukushi: | am Tsukushi, Representative Director, President and CEO of DIGITAL HEARTS HOLDINGS Co., Ltd.
Thank you for taking time out of your busy schedule today to participate in the financial results briefing for
Q2 FY2024.

Today, | will first give an executive summary of the financial results. Then, Mr. Itami will give an overview of
the financial results, and Mr. Ninomiya and | will explain the growth strategies of each business segment. We
will receive questions after that. Thank you very much for your attendance.



Executive Summary of 1H FY2024 «DIG]TAL HEearTs HLDGs.

¥19,906 mn ¥825 mn ¥455 mn

(YoY 106.6%) (YoY 113.1%) (YoY —)

Increased in both sales and profit in 1H FY2024

>  DH Group Business achieved significant sales growth in global services and foreign subsidiaries.
»  AGEST Group Business turned profitable in Q2(iul-sep) from a loss in Q1 and achieved sales and profit growth in 1H total.
»  1H net income turned profitable from the previous year 1H with impairment losses in foreign testing subsidiaries.

Revised its full year consolidated financial forecast after considering the 1H result.
Revised forecast : Net sales ¥42,020 mn(YoY 108.3%). Operating income ¥2,540 mn(YoY124.5%)

> Remains DH Group Business financial forecasts unchanged from the initial ones.

>  Revised AGEST Group Business financial forecasts after considering 1H results.
= Compared to the AGEST Group Business initial forecasts : Net sales ¥1.8 billion down, a segment income ¥0.5 billion down
Elimination of particular factors in 2H such as reschedule of a particular project in Q1, and to recover to the initial forecast
profit levels.

E Smooth progress of Spin-Off Listing preparation, aiming for listing within 2025

>  Appointed outside directors and established an internal control system as a part of preparation. Aiming for listing
within 2025 after the review by the lead underwriter, review by the Tokyo Stock Exchange, and other necessary steps.

Accelerate unique initiatives as each independent business group

»  DH Group Business: Launch of “ELLA,” unique AI translation engine for game. Developed with cutting-edge AI-
technologies and unique expertise.
>  AGEST Group Business: Developing “TFACT,” an Al-testing tool that leverages our technological capabilities and

expertise as a testing specialist.

Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved. *For details, please refer to the “Notice Regarding Revision of Financial Forecast 2
for the Fiscal Year Ending March 31, 2025” disclosed on November 7, 2024.

I will now begin explaining the executive summary of the financial results.

Sales for 1H were JPY19,906 million, which is 106.6% of the previous year's level, and operating income was
JPY825 million, which is 113.1% of the previous year's level. Net income was JPY455 million, which has turned
profitable from last year's loss.

As you can see, we increased both sales and profit in 1H FY2024. The DH Group, which greatly increased sales
of global services and foreign subsidiaries, led the business performance in terms of both sales and profit. The
AGEST Group unfortunately ended in a loss in Q1, but it turned profitable in Q2, and achieved a YoY increase
in both sales and profit in 1H.

Meanwhile, based on the 1H results, we have revised our full-year consolidated financial forecast. The DH
Group's sales and profit remained unchanged from the initial plan, but the AGEST Group's sales and profit fell
short of the initial plan in 1H. Therefore, we have revised the full-year forecast. However, in 2H, it is expected
to recover to the initial forecast profit levels.

Thus, the revised plan calls for net sales of JPY42,020 million, which is 108.3% of the previous year's level, and
operating income of JPY2,540 million, which is 124.5% of the previous year's level.

Furthermore, regarding the Spin-Off Listing, which is one of our major management issues, AGEST completed
the appointment of outside directors and the establishment of an internal control system in 1H. We are
smoothly progressing with our preparations for the listing in 2025, after passing the examination by securities
companies and the TSE.



In addition, since the Spin-Off Listing itself is not the goal, but only a means to an end, we are now steadily
preparing to ensure that each of our businesses will be able to grow firmly after listing, by accelerating each
of our unique initiatives.

As one of the most notable initiatives, in terms of the use of Al, which is one of the current management
issues, the DIGITAL HEARTS Group has developed and launched a game-specific Al translation engine. The
AGEST Group is also developing an Al testing tool called TFACT, taking advantage of its technological
capabilities and past knowledge as a testing specialist. This is scheduled to be introduced in January next year.

Growth Strategy of DH Group Business « Dicrrar. HEarts HLDGS.

"Global Quality Partner” in the game/entertainment industry

We provide our high-quality outsourcing services to support our clients to develop game and entertainment contents
with well enough quality in order to contribute various users and players to enjoy such contents in Japan and any
other countries.

“Quality” of contents, “Speed and cost” of development, and “Globalization”

The game industry is facing to complex and intense competition with technological evolution and
the globalization. The challenge is how to develop attractive contents quickly with reasonable cost.

e

Three key words of “Quality,” “Global,” and “One-stop.”
Provide one-stop solution to support clients’ global expansion by developing our businesses
domain widely on both of the service- and regional-axes, based on the experiences, client basement,
and human resources accumulated in our over 20 years of debugging service in Japan.

Geographical expansion 1H FY2024

New * Double-digit sales growth of
Global Active M&A and Global and others by rapid global
i expansion.
/. Europe and the U.S. Siiances P o 5
M&A Alliance O Developl'ng ELLA, an AI o 1
L — translation engine specializing in
e v < o x T . 2 H 3
| desvaello“pﬁmient ” Audio and voice | Agia [—Locallzatlon “ Marketing I game titles and increasing the
B = - efsTeT capacity of audio/voice recording
studios
Domestic Debugging ' ! L
Expansion of service . Globa! branding by exhlbltl_ng at
game industry trade shows in
various countries
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Regarding the DH Group's business strategy, basically, the DH Group is conducting various preparations to
become a global quality partner in the game and entertainment industry.

As you know, product development in the game industry is becoming significantly complex, and competition
is fierce on a global scale. In such circumstances, game companies face several challenges, including how to
create good content and achieve high quality, speed up development and production, lower costs, and
respond globally.

As a global quality partner, we are committed to providing our customers with one-stop global solutions based
on our long-standing commitment to quality, our proven track record, and the horizontal development and
regional expansion of our services, including the provision of support for global expansion.



AI-Strategy of the DH Group Business

- “ELLA,” innovative AI translation engine for game «D'G'TAL Heaxs Sroes.

Developing “ELLA,” game-specialized AI translation engine, rarely unique new engine, in
collaboration with Rozetta Corp. Make innovative change to support clients’ global expansion
of contents by providing high quality of translation with overwhelming speed.

The simultaneous worldwide release of game titles is essential for globalization of game contents.
1. Significant time required for translation makes the simultaneous worldwide release hard to execute.

2. Parallel development of multiple languages for simultaneous launch increases the risk of delayed release due to increased
returning.

3. General machine translation does not reflect the worldview of the game or the individuality of the characters, resulting in
titles of insufficient quality.

| —————

ELLA

Expressive Locdlization and Linguistic Al
“ELLA" significantly reduces the translation time without
compromising on entertainment quality and realize simultaneous
worldwide releases with all contents as attractive as expected.

Al automated translation reflecting the Chacic without . “Entertai t
characters and the worldview of the game DK WILTROME SO T e
realized by the character generator Al Quality” by our native staff familiar with games

-. Voice of a game production experiencing “ELLA"”

I felt that while ELLA sometimes mistakes small nuances of meanings, it sometimes franslate the small details so accurately that it's surprising. !

have no choice but to think of it as an impressive technology compared to & long time ago, although there are still some areas where it falls
short of human translation,”

NHON FALCOM CORPORATION Representative Director, President Toshibiro Kondo

Source: 4Gamer.net [Interview] [1>4tP1—]1 BAD 7)LILOEETEN, AIEBIERI> > MELLA] #E> TRUEZ RO oty IJ%2FTv. TGSEIEEDEE LD
BRAADEE [PR]
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The use of Al, which is one of the strategies, will be explained in detail later in the strategy part, so | will skip
this part.



Growth Strategy of AGEST Group Business

«DIG]TAL HearTs HLDGs.

Al testing company supporting “Quality” of enterprise system with leading-edge technologies
To meet diversifying QA demands, we continue to implement leading-edge quality-related technologies and
expand the testing service areas. Aiming to develop innovative, fully autonomous AlI-testing solutions by
leveraging expertise as a QA solution provider and leading-edge Al-technology.

Requiring higher sophisticated and complex software + Industry-wide shortage of engineers

DSophisticated knowledge required for testing due to the increasing complexity of software.
@The frequency of testing is increasing due to the penetration of Agile development, and the development-

period is shorter.

(®Lack of engineers prevents quality from being secured by company resources alone.

L —ag—

Improve “QA quality”, “Speed” and “Productivity” by utilizing QA leading-edge technologies.

®Strengthen Next-Generation QA engineers capable of responding to leading-edge QA technologies
(@Expand into new fields such as “QA services utilizing AI” and “Shift-Left” services.
®Aiming for significant productivity improvement through unique development of fully autonomous

Al and full-scale launch of Al testing service.

Launch of Al-testing

-Expand to upstream tool “TFACT

development processes >

-Develop Next-Generation
QA engineers

-Test automation
-Strengthen engineers

Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved.

Next is the growth strategy of the AGEST Group's business.

1H FY2024

Launched “AI Debugging for
Enterprise” to identify defect
areas by Al support

Large size and long term
projects such as QA consulting
and support for building QA
systems for large enterprises

Developing “TFACT"” to launch in

January 2025
5

As a software verification specialist, the AGEST Group aims to become an Al testing company that supports
the quality of enterprise systems with leading-edge technologies. The market and the industry as a whole
originally had a shortage of engineers, but as software has become more complex and sophisticated in recent
years, the quality and speed required for testing, as well as costs, have become major issues.

AGEST has been responding to this by strengthening next-generation QA engineers and expanding into new
fields such as shift-left services. Furthermore, as | explained earlier, AGEST will also introduce a tool called
TFACT for Al testing and will be developing such services starting next year, aiming for a significant productivity

improvement.



AI-Strategy of the AGEST Group Business

. AI—testing tool “TFACT” «DIG]TAL Hearts HLpGs.

In January 2025, planning to introduce “TFACT” a unique test management tool

with AI assisting functions.
TFACT

Testing Factory
AGEST Al Assist

Each process done by AI on behalf of engineers, such as advance
preparation, results verification, and analysis.

Not just executing test automation.

Improve speed, execute advanced QA, and resolve shortages of
engineers by utilizing “TFACT” with Next-Generation QA engineers.

AGEST's unique Al-testing tool x Next-Generation QA engineers,
“TFACT"” supporting the AGEST's advanced QA

Steps to a fully
autonomous Al

“TFACT” with AI function “*~
as standard

Fully
autonomous Al

- Evolution to self-
sustaining Al

Interactive - Al carries out from scenario-building, execution, verification, debugging to report creation,
AI and strongly supports the Next-Generation QA engineers.
- Efficient collaboration with test automation tools.
- Reduce testing number of man-hours by 30% through the introduction of “TFACT".

Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved. 6
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This is a material explaining TFACT, the Al testing tool. Again, Mr. Ninomiya will explain the details later.



Business Results for the 1H FY2024 «DIG]TAL HEearTs HLDGs.

Started fully independent management structure for each of DH and AGEST Group since the
beginning of this FY2024, as a part of preparation for Spin-Off Listing.

¥12,170 mn ¥25,720 mn ¥7,925 mn ¥16,490 mn

(YoY 107.0%) (YoY 109.5%) (YoY 103.7%) (YoY 103.2%)
¥832 mn ¥2,040 mn ¥=6 mn ¥500 mn
(YoY 111.2%) (YoY 117.6%) YoYih) (YoY 163.7%)

(JPY mn) m Net sales m Segment income (OPY mn) mNetsales mSegment income / loss

6,600 6,950
6,032 6,138 3,013 4,011 4,148 4,418
402 K I200 307
| -106 99 I .
A @ Q3(Forecast) Q4(Forecast) o & (Revisec(j}f?:)recast) (Revise(?;‘orecast)
FY2024 024

» Sales growth centered on global services.

1H progressed steadily in line with the initial plan.

» Initiatives for future growth, such as the launch of “ELLA,”
Al translation engine for game and the full-scale launch of
audio/voice recording services.

v

Turned profitable in Q2 from the impact of client-side
reschedule of a particular project in Q1. Expecting steady
profit in 2H due to the elimination of those factors in Q1.
Acquisition of large-scale and continuous projects such as QA
consulting for a major automobile manufacturer and support

for building QA systems for a major distribution company.
Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved. 7

Here are the 1H business progress and full-year forecast for each group.

As for the DH Group, sales grew steadily, especially in global services, and 1H progressed almost in line with
the initial plan. Sales were JPY12,170 million, which is 107% of the previous year's level, and segment profit
was JPY832 million, which is 111.2% of the previous year's level.

In 2H, we will continue to strengthen our global services, such as the Al translation engine | mentioned earlier,
and voice recording services. In order to firmly implement these growth strategies, we aim to achieve sales of
JPY25,720 million, which is 109.5% of the previous year's level, and segment profit of JPY2,040 million, or
117.6% of the previous year's level, as planned at the beginning of the fiscal year.

The AGEST Group ended in deficit in Q1 due in part to the client's rescheduling of certain projects, but has
turned profitable steadily in Q2.

In 2H, these particular factors of Q1 will have been resolved, and we expect steady profit generation. The
AGEST Group has acquired large-scale and continuous projects, such as a quality consulting project for a major
automobile manufacturer, and a QA project for a major distribution company. As a result, we expect net sales
of JPY16,490 million and segment income of JPY500 million for the full year, which are 103% and 163.7% of
the previous year's level, respectively.



Aims of the Spln-Off LIStlng «DIG]TAL HEearTs HLDGs.

To make two businesses listed individually with clearly different businesses value creation
strategies separately. To maximize the potential of each business through management focus
and optimal capital policy.

DH Group Business AGEST Group Business
> Well established and differentiated business model > Changing and innovative business model
> Clear value proposition ) _ > Businesses value created by innovation
> Horizontal and vertical expansion of core businesses > Expand added value of technologies and specialists

(global expansion)

e

Investing in new locations and achieving stable growth Investing in technology and growing with innovation

v Expect to improve medium-term profitability with more focused management and optimal capitalization policies to
attract new shareholder.

v' By evaluating an inherent value of an individual business in the market, a stock price converges to its intrinsic value.

v By eliminating conglomerate discounts, it develops simple and easy-to-understand stock prices.

Spin-Off Listing scheme

Dividends in kind all of our AGEST More active trading of shares by
_ shares iSTEeA CIae separating and simplifying each business
Holding our stock shareholder return 0} ®
® ® with newly listed shares as =] ® [ ]
. . dividend in kind New shareholder . New shareholder
Current shareholder Current shareholder Stock \ Current shareholder /
AGEST .
S !
Stock Stock i Stock f Stock
\ «DIGII‘AL Hearts Hipes AGEST
iVl)u.m. "'KEE'Q'T""” ¥ Diaa Ihwhﬂlw,\‘ Dividends in kind !
Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved. 8

Meanwhile, we are now considering a Spin-Off Listing as an important management issue.

As we reported last year, AGEST, our subsidiary, and its related businesses will be listed in a stock distribution
spin-off, which will be one of the few examples of a spin-off listing. We will separately list these two businesses
with clearly different business value creation strategies, to maximize the potential of each business through
management focus and optimal capital policy.

The DH Group Business targets game and entertainment companies and has an established and differentiated
business model. We will aim to achieve stable growth by investing in new locations and expanding services.

On the other hand, amid rapid technological evolution, the AGEST Group has a business model that aims to
become successful through change and innovation, so the model will aim to achieve non-continuous growth
by continuing to invest in technology and conduct M&A.

By separately listing these two businesses with different business values, we believe there will be a positive
impact on shareholders, including the improvement of medium- to long-term profitability with more focused
management and optimal capitalization policies to attract new shareholders, and conversion of the stock price
to each business's intrinsic value, and elimination of conglomerate discounts and development of simple and
easy-to-understand stock prices.

As | mentioned earlier, there are only a few examples of Spin-Off Listing schemes, and they are difficult to
understand. Therefore, we have presented a simple illustration of the scheme at the bottom of the page.



Existing shareholders will distribute their shares of AGEST at the time of the spin-off in proportion to their
shareholdings in the Company, and will receive a dividend in kind. After listing, each business will become
much simpler, so we hope that people who are interested in the value of each business will become new
shareholders, and that the market will be revitalized by the active trading of each stock.

«D]G]TAL Hearts Hrpes.

(References) Example of Recent Spin-Off Listing

Example of MELCO HOLDINGS INC. (Separated Shimadaya Corporation from MELCO HOLDINGS INC. by Spin-Off Listing)
Schedule
January 23, 2023 Announced the start of preparations for the Spin-Off Listing

May 13, 2024 Announced that Spin-Off Listing will be submitted to the annual general meeting of shareholders

June 26, 2024 Resolved Spin-Off Listing at the annual general meeting of shareholders

August 26, 2024 Listing of Shimadaya Corporation was approved by the Tokyo Stock Exchange

SECn oIS SAPIPZ Bl | ast trading day to receive rights

ST=lold=lnal oI CTOMPIOPZ B Record date for distribution

October 1. 2024 Effective date of dividends in kind, Shimadaya Corporation listed on the Tokyo Stock Exchange,
! and distributed.

September 26, 2024

Last trading date to receive rights
: iy October 1, 2024
Closing stock prl\c\:e .jg,szo Day of Spin-Off Listing
January 23, 2023 MELCO HOLDINGS' closing stock
Announced the start of +4E price
preparations for Spin-Off Listing ?
Closing stock price : ¥3,125 ¥2I259
i +30% Shimadaya’ closing stock price
¥1,667
+15%
Sum of closing stock price of
. N 0% MELCO HOLDINGS and Shimadaya
MELCO HOLDINGS INC.' stock price e
August 26, 2024 ¥3,926

Listing of Shimadaya
Corporation was approved
Closing stock price : ¥2,979

2023/7 20241 202417
Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved.

A few recent spin-off cases are also stated here. We have included this information for your reference to
schedules and processes. We also hope it will help you imagine the impact on shareholders who have held a
single share but will be holding two shares reflecting the value of the two businesses after the Spin-Off Listing.

This concludes my explanation for the summary section. Next, Mr. Itami will give a detailed explanation of the
business performance.



Summary of Business Results for

the Six Months Ended September 30, 2024 ¥/ Dici. Heawrs Hipos

B Sales and profit increased in both DH Group Business and AGEST Group Business.
B AGEST Group Business, temporarily profit declined in Q1, has generated stable
income from Q2(ul-Sep).
®m 1H net income turned profitable from the previous year 1H with impairment
losses in foreign testing subsidiaries.
(JPY mn) 1H FY2023 1H FY2024 YoY Change
Net sales 18,669 19,906 1,236 106.6%
13,868 15,031 1,163 108.4%
74.3% 75.5% +1.2 points
| Grossprofit | 4,800 4,874 73 101.5%
S 4070 4088 22 995
Operating income 729 825 95 113.1%
Operating income .
Profit attributable to
den e -
EBITDA 1,279 1,314 34 102.7%
Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved. "

Itami: |, Itami, will now explain the financial results for 1H.
Here are the results for 1H FY2024.

Sales were JPY19,906 million, which is 106.6% of the previous year's level, operating income was JPY825
million, which is 113.1% of the previous year's level, and ordinary income was JPY809 million, which is 102.1%
of the previous year's level. Net income was JPY455 million, which has turned profitable from last year's deficit.
As mentioned by Mr. Tsukushi earlier, the DH Group and the AGEST Group both improved their sales and
profits compared to the previous year, and have achieved increased sales and profit on a consolidated basis.

10



«DIG]TAL Hearts HLpGs.

Dividends Forecast of FY2024

The interim dividend are 10.5 yen, in line with the initial forecast.
The annual dividend is expected to be stable at 21.0 yen, the same level as the
previous year.

Basic Policy to Return Profits to Shareholders

While securing sufficient internal reserves to invest in business growth and strengthen our
management structure, stable dividends to shareholders with a payout ratio of 20% as the
minimum target

Dividend
Payout ratio
m Interim dividends m Year-end dividends 29 .3%
25.0yen
21.0yen 21.0yen 21.0yen
20.0yen
14.0yen 15.0yen
15.0yen
10.0yen
5.0yen
.Oyen
FY2020 FY2021 FY2022 FY2023 FY2024
(Forecast)
Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved. 15

| will continue with the explanation of dividends on page 15.

As shown here, the interim dividend will be JPY10.5, which is in line with the forecast at the beginning of the
fiscal year. The annual dividend is expected to be stable at JPY21, unchanged from the forecast at the
beginning of the fiscal year.

11



Summary of Financial Results by Segment DicitaL Hearts Hipgs.

(JPY mn) 1H FY2023 1H FY2024 YoY Change

Net sales 18,669 19,906 106.6%

DH Group 11,379 12,170 107.0%
AGEST Group 7,639 7,925 103.7%
Adjustments -350 -190 —

Operating income 729 825 113.1%

DH Group 748 832 111.2%
AGEST Group -18 -6 =

EBITDA 1,279 1,314 102.7%

DH Group 1,020 1,136 111.4%
AGEST Group 259 177 68.5%

Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved. 18

| would like to continue with the results by segment. Please see page 18.

This is 1H results by segment. As for the breakdown of consolidated sales of JPY19,906 million, the DH Group's
sales were JPY12,170 million, 107% of the previous year's level, and the AGEST Group's sales were JPY7,925
million, 103.7% of the previous year's level.

As for the breakdown of operating income and consolidated operating income of JPY825 million, the DH Group

accounted for JPY832 million, 111.2% of the total, while the AGEST Group had a negative JPY6 million in 1H
as a whole. However, it turned profitable in Q2 from a loss in Q1.

12



Financial Result of DH Group Business / Dicrtar Hearts Hrpes.

® Double-digit sales growth of the Global and others with increasing number of new
projects for translation/ LQA and marketing-support, such as strengthening services
with the launch of “ELLA", AI-base game translation engine.

B The Domestic debugging achieved stable sales growth by strengthening sales
including strategically resource-focused initiatives and by raising the unit price per
order by increasing the high-value-added services, despite the impact of the
cancellation or postponement of title-development in some domestic game clients.

®  Double-digit profit growth due to the impact of higher sales and the decline in SG&A
expenses due to the relocation of staff since Q2 FY2023 to prepare for Spin-Off
Listing, despite the weaker gross margin ratio due to the impact of the sales-mix
change.

(JPY mn) 1H FY2023 1H FY2024 YoY Change
Net sales 11,379 12,170 107.0%
Domestic debugging 6,597 6,800 103.1%
Global and others 4,782 5,370 112.3%

Segment income 748 832 111.2%

EBITDA 1,020 1,136 111.4%

Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved. 19

Next, | will continue with an explanation of the DH Group's results. Here is the business summary of the DH
Group.

As | mentioned earlier, sales of the DH Group were JPY12.1 billion, which is 107% of the previous year's total.
As the breakdown, Domestic debugging, our stable core business, secured JPY6.8 billion, which is 103% of the
previous year's sales, while Global and others, our strategic growth area, totaled JPY5.37 billion, which is
112.3% of the previous year's total, resulting in double-digit profit growth.

With regard to Global and others, as mentioned by Mr. Tsukushi earlier, we have strengthened our services
by launching a game-specific Al translation engine ELLA in 1H, resulting in an increasing number of new
projects for translation and LQA, and marketing support.

On the other hand, in the Domestic debugging business, as for the industry environment and external
environment, there has been a severe external environment such as the cancellation and postponement of
title development. However, we were able to secure higher sales than the previous year by strengthening
sales, and raising the unit price per order by increasing the high-value-added services.

13



Performance Tren!

DH Group Business

DH Group Business

«DIG]TAL Hearts HLpGs.

(JPY mn)  gmmNet sales Gross margin  mmSG&A —e—Gross margin ratio
8,000 -~ 30.0%
5681, 5,698 6,147 5,961 6,032 6,138
6,000 - o
6.1%
4,000 4.9% 4.1% 3.8% | 20.0%
,481 416 451 462
2,000 1,141 1,007 1,048 1,032
0 O I L] B 100%
Q1 Q2 Q1 Q2
FY2023 FY2024
Domestic debugging Global)service
OPY mn) . Net sales  Gross margin (PY mn) _ Net sales « Gross margin
5,000 1,500
3,298 3,299 3,438 3143 3,327 3,473 i 1,156 . 1
1,000
s 680 696
Thn i 005 85 e o 200 J175 I143 181 182 207 181
0 0
Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2
FY2023 FY2024 FY2023 FY2024
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and overseas debugging

Next, we would like to look at quarterly trends. Please see page 21.

First of all, the graph on the top shows a stable increase in quarterly sales from JPY5.6 billion a year ago to
around JPY6 billion in Q1 and Q2 of 1H.

Looking at the breakdown, as | mentioned earlier, Domestic debugging accounted for approximately JPY3.3
billion to JPY3.4 billion. The graph on the lower left shows stable growth. On the other hand, global services
shown on the right, which are global services centered on translation, LQA, and marketing support services,
grew from less than JPY700 million a year ago to around JPY1 billion, which is about 1.4 times, or 1.3 times to
around 1.4 times the level of the previous year.

14



Financial Result of AGEST Group Business / Dicrtar Hearts Hrpes.

B Though foreign businesses have been still weak, on the other hand, domestic QA
solutions under a booming market-environment achieved double-digit sales growth
despite irregular sales in Q1.

B Decrease in IT service and others due to strategic contraction of unprofitable
services.

B Segment income in 1H showed a loss significantly affected by a temporary decline in
profitability due to the reschedule of a particular project in Q1. However, it
recovered to be profitable in Q2 (ul-sep), and it is expected to generate stable income
from 2H onward.

(JPY mn) 1H FY2023 1H FY2024 YoY Change
Net sales 7,639 7,925 103.7%

QA solution 6,294 6,843 108.7%

IT services and others 1,345 1,081 80.4%

8 6 -

EBITDA 259 177 68.5%
Copyright© 2024 DIGITAL HEARTS HOLDINGS Co., Ltd. All Rights Reserved. 24

| would like to continue by explaining the results of the AGEST Group. Please see page 24.

Here is a summary of the AGEST Group. First, segment sales were JPY7,925 million, which is 103.7% of the
previous year's level. As a breakdown, QA solutions accounted for JPY6,843 million, 108.7% of the previous
year's level, and IT services and others accounted for JPY1,081 million, 80.4% of the previous year's level.

In the QA solution business, foreign businesses had been somewhat weak, but considering the domestic QA
solution business only, this achieved double-digit revenue growth, thanks to the booming market
environment. Although the figures were a little weak due to irregular projects in Q1, double-digit growth was
achieved in Japan for 1H as a whole.

On the other hand, IT services and others, which showed a YoY decline, resulted in a decrease in revenue due
to the impact of deliberate actions such as strategic contraction of unprofitable businesses.

Although there was a temporary decline in profitability in Q1 due to the impact of the specific projects

mentioned earlier, in Q2, the AGEST Group has returned profitable as a segment, and we are expecting a
continuous generation of stable income from 2H onward.

15



AGEST GI‘OUp Business «DIG]TAL Hearts Hrpas.

AGEST Group B

Performance Trends
(3pY mn) MM Net sales pmmGross margin mmSG&A —e—Gross margin ratio

28.5% 28.4%
- 24.8% 25.9% = 26.6% [ 30-0%
e 3,913
4,000 | 3,796 3,843 4,007 4,329 ; -

- 20.0%
2,000

0

¢ cPC

QA solution divisia

Number of clients with orders(*) Annual sales per client(*) Number of engineers
Q2 FY2023 Q2 FY2023 Q2 FY2023
82 2 companies Breakdown of YoY changes ¥ 14 mn 1 4 08 2 peoPIe Breakdown of YoY changes
in number of dients with orders in number of engineers
Q2 FY2024 Domestic +41 companies Q2 FY2024 Q2 FY2024 Domestic +47 people
Overseas +4 companies Overseas -65 people
867 companies ¥15 mn 1,064 people
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client” are calculated from the results of the latest 12 months

Next, please see page 26 for the quarterly changes.

First, here are the sales. Quarterly sales have moved from around JPY3.8 billion a year ago to around JPY4
billion, and most recently to JPY4 billion in Q2.

The gross profit margin was around 27% to 28% but typically dropped to 23% when the irregularity occurred
in Q1, as explained earlier. However, since particular factors have been eliminated, the gross profit margin for
Q2 has recovered to nearly 27%. We will continue to control the gross profit margin, aiming for close to 30%,
at around 27% or 28%.

Meanwhile, SG&A expenses for Q2 of the current fiscal year were less than JPY1 billion. The AGEST Group
intends to improve profitability, including control of SG&A expenses.

Next is the KPl. The number of clients with orders is 867 companies, which is an increase of 45 companies
from a year ago. The annual sales per client was JPY15 million, an increase of JPY1 million over the previous
year, and both the number of clients and the unit price per client improved compared to the previous year.

On the other hand, the number of engineers at the end of September was 1,064, a decrease of 18 compared
to a year ago. This was due to a decrease of 65 engineers overseas as the number of engineers in Vietnam
was controlled according to the business scale. However, looking only at the number of engineers in Japan,
which has been growing steadily, the number has increased by 47 compared to the previous year, which
means that the number of engineers in Japan has been steadily expanding at a pace of about 100 engineers
per year.
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FY2024 Consolidated Financial Forecast / Dicrtar Hearts Hrpes.

B AGEST Group Biz revised its businesses forecasts based on 1H business result.
®  DH Group Biz, which is progressing almost as planned, unchanged from the initial forecast.

B Reflecting the impact of the gain on sale of shares in MK Partners, Inc., our consolidated
subsidiary, following the share transfer in October 2024 to 2H forecast.

2% FY2024 FY2024 fo ’ to
(JPY mn) 2923 Initial Forecast Revised forecast S D
fActual) (As of May 9, 2024) (As of November 7, 2024) Initial Forecast

44,100 95.3%

15,975 18,380 16,490 -1,890 89.7%

Adjustments -674 — -190 -190 ==

2,039 3,100 2,540 560 81.9%

DH Group v 1,734 2,040 2,040 - -

Operating income . . . - .
margin 5.3% 7.0% 6.0% 1.0points

2,059 3,100 2,470 -630 79.7%
Profit attributable
to owners of parent 176 2,100 1,600 -500 76.2%
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Net sales 38,790

42,020 -2,080

Finally, I would like to explain the consolidated financial forecast for the full year. Please see page 29.

As mentioned by Mr. Tsukushi earlier, some revisions have been made this time based on the 1H results. As
shown in the table, the DH Group is performing almost as planned in 1H, so we are maintaining our initial plan
for sales and operating income unchanged.

On the other hand, the AGEST Group's forecast has been revised downward because of some shortfalls in 1H.

As a result, the revised sales forecast is JPY2 billion less than the initial plan, and operating income is JPY500
million less than the initial plan, resulting in net sales of JPY42,020 million, 108% of the previous year's level.
Operating income was revised to JPY2,540 million, 124% of the previous year's level, to increase plans for
both sales and income on an operating income basis.

In addition to the change in operating income, we have also revised the initial plan's forecast for non-
operating and extraordinary income and loss, including a revision to JPY2,470 million for ordinary income and
JPY1,600 million for net income.

This is the revised plan. Although it has been revised downward, the entire Company will work together in 2H
to definitely achieve this plan. That is all from me.

Next, Mr. Tsukushi will explain the growth strategy. Mr. Tsukushi, please go ahead.
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PUI‘pOSE of the Spln-Off LIStlng «DIG]TAL HEearTs HLDGs.

m Purpose of Our Spin-Off Listing

Focus on one single business

Accelerate growth by focusing on each business with each unique growth strategy.

n Realize management to react environment changes quickly

Implement swift management decisions without overlooking small changes, by separating the
Company to two independent groups and making management focusing on a single business.

Develop a unique corporate culture

Develop each unique corporate culture suited to the one with diverse human resources brimming
with entertainment enthusiasm and the other with engineer group with IT skill background.

Capital policies in line with growth strategies

Flexibly procure funds and return profits to shareholder in line with each corporate stage and
growth-strategy.

E Avoidance or elimination of conglomerate discounts

Clarify each brands such as the one with the balance between growth and shareholder return and the
other focusing on business growth, and provide better opportunities to meet each investor’s style.
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Tsukushi: | will now explain again the growth strategy for the entire Group and the DIGITAL HEARTS Group.
Once again, | would like to confirm this Spin-Off Listing that is now at the center of our business strategy.

| briefly mentioned the capital policy and conglomerate discount in the executive summary section earlier.
Also from a management perspective, the advantages of separating each business by a spin-off are that it
allows us to concentrate on a certain specialized business, and as a result, respond to changes immediately in
this rapidly changing market.

In addition, in the areas of human resources and corporate culture, which are the foundation for business and
growth, we can develop a culture and personnel system that match the characteristics of each business. Thus,
from a management perspective, we believe that the spin-off listing is a very important action in our current
status to grow our business.
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Market
environment

Our unique
added value

Growth stage

Capital policy

Human
resources and
corporate
culture

Two distinct business focuses

DH Group Business AGEST Group Business

» Game and entertainment industries
» Increasing production costs and rapid global
expansion

= Larger demand for global services

> Deep knowledge and wealth of expertise in
the game/entertainment industry, developed
since its establishment

= Brin Japans ‘Game/Entertainment
Quality" to the Worl

> Strong client base and dominant
shares with over 20 years experience of
debugging service in Japan

> Aiming strong growth in global markets

» Balancing between investment and
shareholder returns, based on stable
cash-flow generated in its strong
domestic debugging service

» Diverse human resources brimming with
entertainment enthusiasm

= Working with smiles and each
individuality
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» IT service industry for enterprise

» Chronic shortage of IT personnel and
acceleration of DX investment

= Growing demand for outsourcing of
testing process

» Knowledge of top-level QA engineers in
Japan, Europe, and the U.S.
)- Test automation expertise in Silicon Valley

ew QA as collaboration of AI and
hlghly skilled engineers

» Rapid growth against the backdrop of “DX"
investing

> Acceleration of changes due to rapid
evolution of IT technology

» Accelerate growth investment in technology
and M&As by flexibly procuring funds
including from the market

> Engineer group specializing in QA and
following the latest tech trends

= Update cutting-edge technologies
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This page explains the differences by classifying matters into several items.

«DIG]TAL HearTs HLDGs.

Originally, the AGEST Group started as a derivative of the entertainment debugging business of DIGITAL
HEARTS, but once we started this business and reached a certain scale, the difference in the market, as well
as the added value of the services we provide to this market, and the difference in the growth stage became

quite apparent.

In addition, when considering our future growth strategy, we realized in our practices that there is a significant
difference in capital policy, as well as human resources, corporate culture, and culture, as | mentioned earlier.
We have reached the management decision to conduct Spin-Off Listing because we considered that we can
develop the potential of each business if we focus on each of them.
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Business Model of DH GI‘OUp «DIG]TAL Hearts Hrpas.

"Global Quality Partner"
in the game/entertainment industry

Provide services to game / entertainment companies in Japan and around the world to help
them create fun and safe content, bringing smiles to the faces of people who love games.

de%%flf)v;?rqgnt || Art production "Audio and voice“ Localization ” Debugging ” Customer support " Marketing

Player Game Maker our Group

Game companies in Asia APPI‘OX- 8,000
registered testers
* _
. 17 domestic bases

7 overseas bases

Y g
& ‘k.# o m Over 10,000
Providing 0 test terminals

Services
Innovative AI
Game companies in the U.S. @ translation engine
and Europe specializing in game
E “ Programmers, Engineers,
—— Planners, Designers,

Testers, Translators, etc.

| 4

“Game enthusiasts” who themselves are players are joining to DH group with deep insight
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Next, | would explain the business model of the DIGITAL HEARTS Group in more detail.

As | mentioned at the beginning, the DH Group's goal is to become a global quality partner in the gaming and
entertainment industry. We provide services to game and entertainment companies and their customers
mainly in Japan and also around the world to help them create and disseminate enjoyable and safe content.

We have been providing debugging services to game developers and publishers in Japan, but we are now
looking to expand our services horizontally to include game development, art production, voice recording, or
translation, LQA, customer support, marketing, and more to meet the wide range of client's outsourcing needs.

As you can see on the right side of this page, our group has about 8,000 testers, many base offices in Japan
and overseas, and many test terminals to provide services. The most important point is that we not only
provide support to domestic and foreign game makers but also develop our services with the ultimate goal of
providing enjoyment to players.

Fellow game enthusiasts who are actually players themselves and have a great deal of insight into games
participate in our company and provide these kinds of services. This is a characteristic of our company, and
the fact that all of us, including our programmers, engineers, testers, and translators, with a strong love for
games, are providing services to game makers or players is one of the major strengths of our company.
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Business Results of DH Group - Clients - / Dicrtar Hearts Hrpes.

DH Group has had business results with most of the domestic game manufacturers,
and recently been expanding its base with foreign business players and indie games as well.

m Examples of clients * Alphabetical order

GAMES A AsATRY @applibot ﬁ ATLUS
BOI: CAPE ©colopl £ Cygames
PeNA Dimps ISl DRECOM fesamurai Gy FROMSOFTWARE
G2Studiot” @ tivriviaar Cgumi () HnsHILLUS historia
piccoma K KLab g Pt N
o v ARV MIXI Calcom =
HASHRTES RUEL SNK (&) SPIKE CHUNSOFT %
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These are the logos of our client companies.

Although we have transactions with major game platformers and various global companies other than those
stated here, unfortunately, we can only present a limited number of client logos due to permission restrictions.

However, as you can see, we work with major game developers and publishers both domestically and
internationally.
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Growth Strategy of DH Group

To become a global partner providing one-stop solution from domestic debugging company
by expanding its businesses domains on both of service-axes and regional-axes, based on
the business result and experiences, customer base, and human resources developed in the
over 20 years of debugging service in Japan.

Geographical expansion

New

o, Active M&A and

‘Mga Europe and the U.S. Alliance alliances

l English FQA I

Software : : l . | PR .
development Audio and voice Asia Localization Marketing
- ¢ Customer

support

Art production

) ) Domestic Debugging
Expansion of service

Debugging
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«DIG]TAL HearTs HLDGs.

The DIGITAL HEARTSS Group's business growth strategy is very simple. As described here, with the Domestic
debugging business that we have cultivated up to now as our core, we will develop our services horizontally,
and in terms of regions, we will expand our services to Asia, Europe, the United States, and the rest of the
world. As a means to achieve this, and by also actively pursuing M&A and alliances, we will firmly expand our

services and business areas, aiming to achieve significant growth.

22



Sales growth «DIG]TAL HEearts Hrpes.

Global and others achieved double-digit sales growth and contributed to the group
with increasing in its sales proportion.

Net sales
Net sales ¥12,170 mn
¥11,379 mn
Domestic dl?e%r:ge;t;cg
debugging
5 60/0
1H FY2023 1H FY2024
Domestic debugging Global and others
Detecting defects behind console Services for global expansion of game content,
games and mobile games from user é such as translation, LQA(*), marketing-support,
@ perspective. 2D/3D graphic production, and audio/voice
recording.
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Here is the current sales growth compared to the previous year.

While we are steadily growing our overall sales, we are striving to expand our global business in particular, so
we are focusing on our global business to drive, even slightly, the overall growth. By the way, as stated below,

the global business includes services such as translation, LQA, marketing, and audio voice recording.
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Strength of DH GI‘OUp «DIG]TAL HEearTs HLDGs.

m "Entertainment QA" not just "Eliminating bug or defect"

Ordinary software testing Debugging of DH
View of UI and UE, such as
. C/ “hard to understand how Q
Is it working correctly \‘: operate it”
according to the specifications? v ‘
Testing in line with specifications Detecting defects from a player's perspective

m Business model utilizing unique human resources

- ) DH game testers : DH Professionals
Core gamers Like animation

;e 1 22

Like manga

[”"”“‘“: with *"y‘i"l"'"f"”“" Joined from hardware ned fr om major
of withdrawal game maker game publisher
No experience required, Diverse members
registered part-time jobbers with rich experience and knowledge
mwé Unique market position
Entertainment Contents Market Supporting clients Focus businesses of DH o makzation o
expansion Into overse existing services
Adjustments in line ‘ r ‘/,
Nit e cultures of b2
:"“’IP]Iillwf"”(k'd' I Translation suited to E “
3 ) the worldview of each
= ° @ game title Debugglng Localization Marketing
Accelerating global expansion Growing demand for our solutions
of game content itself around the world
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What is stated here is the strength of the DH Group.

First, the quality assurance, debugging, and QA that we do is not just quality assurance to find functional
defects or things that differ from the specifications. As | mentioned earlier, our testers and debuggers, who
have a user perspective, do not just check for functional problems, but assure quality by detecting defects by
fully utilizing the user's perspective, including consideration of matters such as whether it is user-friendly, or
whether the translation reflects the character's personality. This is one of our major characteristics.

Another characteristic is that our team consists of diverse members with many experiences and knowledge,
such as a group of part-timers who love games and have a user's perspective, as | mentioned above, or
otherwise, a person who loves games and has experience with various places, such as a domestic hardware
game maker, a major game publisher, and a professional translator. | believe that this is one of our unique
points for providing our services.

The third characteristic is the unique market position. | recognize the uniqueness of this is that it is generally
very difficult for Japanese companies to expand their business globally, and that they are not good at it. |
assume that it is difficult for Japanese companies to succeed overseas simply because there are differences
in countries, regions, and work styles when bringing products and services that have been successful in Japan
to other countries.

The image of the global expansion that we are aiming for is, as | explained earlier, that the game content we
are dealing with will expand globally even without our involvement. So, no matter where the game is made,
not only in Japan but in any other country, the market is always the world, and we will always release our
products for users and gamers around the world to play. The services we are currently creating together with
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Japanese game companies, such as QA, debugging, translation, and voice recording, are all created according
to global specifications. Thus, this solution itself is not just for Japanese companies but is a service that is
needed by companies everywhere.

A clear example is translation. We will provide services for simply converting Japanese to English, Chinese,
Korean, and European languages, but translation needs also include Chinese companies' needs to prepare
translations for multiple languages, including Japanese. Korean game companies must also go global. In the
sense that American and European games need to be translated into Japanese, Chinese, and Korean, the
services we develop will be necessary for all global clients. Our ability to provide services to our immediate
customers will be directly converted into our ability to provide services to global clients, meaning that our
services will naturally become globalized. We believe that this will lead to the global expansion of our business.

Business Progress of DH Group « Dicrrar Hearts HLDGS.

Building a structure to provide one-stop global solutions and implementing marketing
activities to increase brand awareness.

Expand services as “One-stop gateway to Asia” Unit price hike per order by improving
by utilizing alliances the added value through DHQ initiatives

Ney, Average order unit price of Debugging

Translation
Al Translation Engine

"ELLA" 105 /
Ney, Ney, X 100
Audio and voice @ English FQA DHQ o
with G-angle Co., Ltd. with JetSynthesys (Digital Hearts Quality) 2HFY2022 1HFY2023 2HFY2023 1H FY2024

Our Unique Methods of Quality

Private Limited * 2H FY2022 as 100

Cultivate new global clients Focus on increasing the brand awareness and acquiring global clients
through large game industry exhibitions in China, Europe, and Japan.

Exhibition scene at game shows

Chinaloy 2024 gamescom 2024 TOKYO GAME SHOW 2024
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And here is the business progress. We have really been expanding our services steadily, including developing
an Al translation engine for translation, and partnering with G-angle Co., Ltd. for voice recording. Furthermore,
we are steadily expanding our services, including the establishment of a joint venture company in India in
order to debug English source programs.

Moreover, as a matter of course, quality is important to us, so as part of our efforts to focus on quality, we
are developing services using a quality method called Digital Hearts Quality, or DHQ for short. In this flow, we
are also increasing the unit price of orders by properly assuring quality.
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In addition, even if we can surely globalize our services, clients will not reach us if our brand recognition is
weak. From that perspective, we have actively participated in worldwide game industry exhibitions this year,
and promoted our global branding through events such as Chinaloy in China, gamescom in Europe, and the
recent TOKYO GAME SHOW.

«DIG]TAL HearTts HLpGs.

“ELLA" - AI Translation Engine specializing in game

AI translation engine “ELLA” will be revolutionizing, by expressing “Emotion” in the
translation of games, which has been said to be impossible in machine translation.

Opportunity in growing

B anclation neads : Global penetration of smartphones and game consoles = Rapid expansion of global demand

Shortcomings of traditional

s : : Not suitable for translation of games and entertainment contents requiring a sense of immersion
machine translation

E L L A Character generator Al Native staff familiar with games that do not
to create individuality x compromise on “Entertainment Quality”

Expressive Localization and Linguistic Al

Realize emotional translation reflecting the Realize overwhelming speed to
worldview and individuality of each character provide translation service
(case) (case)
May I be of service Translation of Japanese language
s ? with 1 million letters into English
FENELLSH? 2 yous @ 9

King Total

‘ Standard -
Translation [ianslaton 4! 0 00
Can I help?

hours
Need a hand? Total

ELLA
% g FULL PLAN 2:33%
ours
Friend Total
Protagonist ELLA
LITE PLAN 1,000
Need my help, or hours
too proud to ask?
Enemy (hours) 0 1,000 2,000 3,000 4,000
Powerful support for simultaneous worldwide release of a mes in lang
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Finally, | will provide a few supplementary explanations about this game-specific Al translation engine.

Although this contains a bit of an exaggeration, we have developed and launched ELLA, an Al translation
engine that expresses emotions and properly reflects the worldview of games, which has been said to be
difficult in machine translation. | believe that this will lead to a kind of revolution in the global expansion of
game content.

With the global spread of smartphones and gaming devices, as well as PC games now available on the Steam
platform, content can be downloaded from anywhere in the world, and we are witnessing a truly rapid
expansion of global demand.

If the existing traditional machine translation could be used for this immediately, global expansion would be
possible in terms of both speed and cost. However, unfortunately, the current machine translation system
cannot cope with games and entertainment content that require a sense of immersion, a worldview, and a
reflection of the character's personality. Machine translation can translate some tutorials and instruction
manuals, but it is not ready yet for the content of the game.
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So we teamed up with Rozetta Corp., a company that develops Al translation engines, to take a plunge and
create an Al translation engine for games, and the result is ELLA.

One point here is that it is important to bring out the individuality of the characters in the game, so we
developed a separate Al for character data, which enabled us to achieve a translation that reflects the
worldview and individuality of the characters. Of course, because we use Al translation, some final checks are
done by native staff. But in terms of speed, it is overwhelmingly faster, and it will depend on the pair of
languages, but even in English now, if we do a Japanese to English translation, the speed can be shortened by
40% compared to conventional human translation. By doing this, we aim to strongly support the
multilingualization and simultaneous worldwide release of any games.

This concludes my explanation regarding the growth strategy of DH.
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Ninomiya: | am Ninomiya from AGEST. First, | apologize for the downward revision following 1H results. Our
apologies. Meanwhile, since the gross profit margin has been improving steadily since Q2, we strongly believe
that we will be able to achieve the revised budget for the full year.

Growth Strategy of AGEST Group

«D]G]TAL Hearts Hrpes.

Al testing company supporting “Quality” of enterprise system with leading-edge technologies

To meet diversifying QA demands, we continue to implement leading-edge quality-related technologies and
expand the testing service areas. Aiming to develop innovative, fully autonomous AI-testing solutions

by leveraging expertise as a QA solution provider and leading-edge AI-technology.

Leading-edge

quality technology Expanding the
X scope of testing
Next-Generation services

QA engineers

- Utilize leading-edge quality - Develop AGEST unique services
technology - Expand to upstream/downstream
- Strengthen engineer human processes
resources

Accelerating

Al testing

- Innovate the software
development process with fully
automated QA processes

Improve “QA quality”, “Speed” and “Productivity” by utilizing QA leading-edge technologies

I. Strengthen Next-Generation QA engineers capable of responding to leading-edge QA technologies.
II. Expand into new fields such as “QA services utilizing AI” and “Shift-Left” services.
II. Aiming for significant productivity improvement through unique development of fully autonomous

Al and full-scale launch of Al testing service.
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Now | will explain about AGEST's growth strategy.
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First of all, as mentioned earlier, the needs for QA are becoming increasingly diverse. During this period, we
have been working to acquire leading-edge quality technologies to meet these diversifying needs.

In addition, we have been striving to develop next-generation QA engineers, a new type of engineer who can
develop and also has knowledge of QA. This has allowed us to expand our unique service areas, such as
upstream processes represented by QA for Development, shift-left services, DevOps services, and provision
of post-release quality services. We have been expanding our business areas in these ways.

We will introduce a new Al testing tool called TFACT in January. Our goal is to significantly improve productivity
by accelerating Al testing. We hope to become a top runner in Al testing and make this a pillar of our growth

strategy for the future.
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Background of AGEST's Technological Capability
as the Base of Al Utilization

Building on the technological capabilities of the AGEST, to develop hew AI-based QA services.
Aiming to become the de facto industry-standard.

«DIG]TAL Hearts HLpGs.

® Promoting the development of services using Al and other cutting-edge technologies, such as “QA for
Development” for “Shift-Left” and QA services utilizing AI, as early as possible for competitors.

m AGEST's unique test automation products help it develop the linking tools and others necessary for Al-testing.

m The AGEST testing process complies with international standards and can be quickly applied to the
standardization required to implement Al-testing.

Develop "Shift-Left" testing solutions . = " ISO/IEC/IEEE 29119 "
and AI-related services AR B I e T Standardized test process

. An illustration of a standardized testing
QA for Development TestArchitect orocess for AGEST

@ TeStAI’Ch iteCt Organization testing process

Test management process

Support for developing
g m
est plan
processes
Flanning and design Develepmentand —Software testing _ Relesse On-Premise Desktop Test monitoring and control
upstream QA for Planning, design, and InteQ ration of tests
processes Development implementation Envitonmient

Dynamic test process

JuawAosdun Ayend

Al Debugging for Enterprise Test design and implementation
egression
Collaboration between autonomous w ment and maintenance
5 O ESL €N Onmern
Al-agents and Next-Generation QA > Test automation tools for every Test

engineers. From analyzing log- aspect of the test environment
information in the event of defects ) Test indident oy

to identifying causes, preparing > Know-how gained from 20 years of
reports, and correcting source-code. providing services globally
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I would like to talk about the technical background of why we can utilize Al.

From the very beginning, we have had our own special method for shift-left, in the form of QA for
Development. Furthermore, from the early stage, we had already been providing Al-related services in this
area, such as Al technical code review and Al debugging.

We also have TestArchitect, a test automation tool that has been used globally for 20 years. Furthermore, this
TestArchitect is a special test automation tool that can be applied to various environments, not simply web
or mobile, but also desktop applications. The fact that this know-how can be applied to Al-based testing is
also one of our major strengths.

With regard to the testing process, for the past several years, we have been dedicated to using a testing
process that conforms to ISO 29119, an international standard. The introduction of Al testing this time will
also require standardization, and we could also respond to this issue promptly. Based on this technological
foundation, we would like to link this to the future evolution of Al.



Aims of AI-testing by AGEST «DIG]TAL HEearTs HLDGs.

Aiming to develop new QA services by utilizing Al

- To develop the industry's de facto standard as a fully autonomous AI test

- Significantly reduce testing number of man-hours and dramatically improve the value provided
by accelerating speed

- Strengthen Next-Generation QA engineers and improve order capacity by utilizing AI testing

- Establish a new revenue model of license-based billing by providing products

Final Step
202X~

Fully autonomous Al

Evolution to self-

Introduction of sustaining AI

. Al test tool “TFACT"”
Interactive AI

- Reporting”, and to greatly improve the speed of providing the service by reducing
the testing number of man-hours by 30%

Step1 y féb TFACT" Al-test tool to realize "Scenario creation - Execution - Testing - Debugging
2025~ \;':’f/,

Step2 . Autonomous testing with AI, aiming for test process innovation.
2026~ AM@®: Halve the testing number of man-hours to improve the speed of provision

Final Step Z1) Pursue further total optimization with fully autonomous AI, innovate the entire
202X~ <=2 software life cycle, and become fully automated AI testing.
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As for the vision of Al that we are aiming for, step one will be realized through TFACT starting in January. This
will automate the scenario creation, execution, testing, debugging, and reporting. This will result in reducing
the testing number of man-hours by 30%. Therefore, a reduction in testing numbers means that the speed at
which a client releases a product to the market will naturally increase by 30% or more. As such, we aim to
dramatically improve the value provided.

Furthermore, the use of this Al testing will naturally reduce the testing number of man-hours, resulting in
improving order capacity. Therefore, we believe that it will contribute significantly to the increase in sales and
improvement in gross profit margin.

In addition, we believe that we will be able to establish a new revenue model of license-based billing by
providing products, which we are aiming to achieve in 2H of the next year. First, next year, we will be working
on step one.

Then, in 2H of next year or the year after, we will add more functions for autonomous testing. With this, our
goal for the year after next is to try to halve the testing number of man-hours.

Furthermore, we believe that ultimately, the areas in which Al can work will expand considerably. However,
we are also focusing on the consulting field using next-generation QA engineers. Therefore, we are assuming
to develop a combination of these areas, and ultimately aim to enable full automation with Al to a certain
extent.
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Overview of “TFACT” «DIG]TAL Hearts Hrpas.

In January 2025, planning to introduce “TFACT” a unique test management tool with AI

assisting functions.

Introduction of
Al test tool “TFACT”

- AI-functions strongly supports Next-Generation QA engineers.
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+ AI-functions reduce testing number of man-hours by 30%
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This overview of TFACT clearly explains Al testing tools, but its basic function is also a test management tool.
During this time, we assumed that test management tools that follow the ISO 29119 process are necessary to
improve quality. Therefore, we have incorporated that process.

Furthermore, since we are a latecomer to the market, we cared a lot about usability. Therefore, TFACT is a
test management tool with high usability, that can follow processes compliant with international standards,
and that also includes Al functionality. Thus, it is possible to use the test management tool alone, or to use
this Al function together with our service.

Specifically, for step one, Al will automatically generate this test step. Furthermore, as a result of the
elemental analysis of this test, this test step will be executed automatically. The results will then be verified
and analyzed to find where the problems lie. In addition, Al will also automate the identification of where the
defect is in the code, rather than what is happening on the screen as an event. Moreover, the incident reports
will also be automated, so by using this tool, approximately 30% of all testing number of man-hours can be
automated. We would like to increase this percentage to 50% and 100% in the future.
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Growth Cycle of AGEST «DIG]TAL HEearTs HLDGs.

As a pioneer in AI-testing, aiming to establish an industry de facto standard for QA processes
and to continuously expand its business by AGEST's unique growth cycle.
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By introducing TFACT, we hope to create a new growth cycle, a growth cycle that will allow us to continuously
expand our business.

First of all, by introducing TFACT, we will be able to accumulate know-how using Al, and this will be the know-
how that we can gain. Furthermore, of course, because it is Al, the more it is utilized, the more data will be
accumulated. This will improve the accuracy of the Al and the quality of the QA we provide. We believe that
as quality improves, the number of customers will naturally increase. Furthermore, as | mentioned earlier, the
order capacity will be greatly expanded through the use of Al. In addition, we will be able to sell licenses and
establish a revenue model in this area, which we believe will lead to a renewed expansion of our client base
and business performance.

We would also like to significantly increase AGEST's awareness by increasing the number of clients and by
possessing leading-edge technology. We would like to improve our company's awareness overall, with the
help of Spin-Off Listings as well.

By this, we are hiring engineers, our next-generation QA engineers, in a special way. So, this will also lead to
an expansion of this recruitment. Furthermore, as a benefit of Al, even personnel with few skills can
supplement their skills by utilizing this Al. So, we can also achieve the number of personnel needed for general
testing and recruiting capabilities for this area.

Therefore, with TFACT at the center, we aim to firmly establish a cycle of improvement in technology and
quality, expansion of customers and business performance, and growth and expansion of human resources.
We will aim to become a company that continuously expands business and establishes a de facto standard in
the QA industry. We thank you for your continuous support.
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Business foundation supporting growth strategy / DicitaL Hearts Hipgs.

Board of Directors Audit & Supervisory Board
Consists of members from diverse backgrounds, Members with specialized knowledge and experience in
including founder, corporate management experiences finance, accounting, compliance, etc., audit the
in various industries, certified public accountants, and execution of duties by directors.
lawyers, and holds discussions from a diverse
perspective.

Investment Committee

Outside Independent Female Implement appropriate investment with a certain discipline
Directors Directors Directors by deliberating in advance for large scale investments

\ including M&As.
Risk Management Committee
60% 404 20% Seas
Identify risks and formulate countermeasures on a cross-
group basis.
(As of March 31, 2024)
Ratio of female Ratio of foreign Ratio of employees Number of ISTQB
managers - employees *: with disabilities qualification holders

12-4% 9-5% 2-9% 500 people

*1 Reporting target: All domestic group companies
*2 Reporting target: DIGITAL HEARTS HOLDINGS Co., Ltd., DIGITAL HEARTS Co., Ltd., AGEST, Inc.,
DIGITAL HEARTS PLUS Co., Ltd.
*3 Reporting target: All group companies
ISTQB:--International Software Testing Qualifications Board
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Tsukushi: Lastly, | would like to mention about our governance initiatives, diversity initiatives, and human
capital management initiatives, which are the business foundation that supports our company's growth. As
you can see, we have firmly and stably developed them. Please take a look at them later.
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(References) Comparison with competitors

«DIG]TAL Hearts HLpGs.

(IPY mn) ed P 0 e 0 0 s 2025 0 0
42,020 16,490
Net sales 38,790 | 4300y | 23488 | 25720 46,980 | 15975 | oo | 110,627 | 10,362
o 2,540 500
Operating income 2,039 (3/100) 1,734 2,040 404 305 (1,060) 10,537 840
Operating income 6.0% 3.0%
i 5.3% C o 7.4% 7.9% 0.9% 1.9% e 9.5% 8.1%
Profit attributable to 1,600
owners of parent 176 (2,100) - - -1,967 - = 5,127 518
EBITDA 3,077 | 3216 535 —| 1573 757 —| 13424| 1,033
’ (4,076) ’ I’ i r
PER 102.02 (8.59) — - — — — 54.39 15.43
EBITDA multiple 6.29 (4.75) — — 10.72 — - 21.06 8.11
Market 19,351 | 19,351 — — | 16,864 - — | 282,659 8,386

Capitalization

*1 PER, EBITDA multiple, and market capitalization are calculated based on the closing stock price on November 6, 2024.
*2 The figures in () for our plan are the initial plan disclosed on May 9, 2024 and the figures calculated based on that initial plan.
*3 Some of the EBITDA figure is calculated by us based on the published materials of each company.
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Also, this is just for reference, but after our spin-off, the DH Group and AGEST Group will be separated, so we
have included our current financial statements and multiples as well as a comparison with our competitors
for your reference. Please take a look at them later.

As | have explained, we are now striving to take a big leap forward in both the DH Group and AGEST Group
businesses, using the Spin-Off Listing as a stepping stone. We look forward to your continued strong support.

Thank you very much for your time today.

[END]
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