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HE Eyewear stores in Japan—year-on-year sales growth, number of stores (%)

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Q1 Q2 Q3 Q4 I-}Zif I?Irz;?f Total

o) All Store Sales 6.7 -0.7 54 3.7 3.7 3.7
QO
@

@ Existing Store Sales 2.3 -3.1 2.0 0.3 0.3 0.3

Num. of Stores

g (month-end) 463 467 472 472 472 472

.B Net Increase -1 4 5 8 8 8
=8

z Openings 1 4 5 10 10 10
3

@ Closures 2 0 0 2 2 2

Note 1: The figures above are based on preliminary operating data, and may differ from actual results.

Note 2: Existing store sales data is based on stores operating for at least 12 months as of the end of the month; data from stores that closed during the month are not included.
Note 3: JINS also generates revenue from wholesale, e-commerce, and other operations. Sales growth may thus differ from that reported on the income statement.

mTopics

In November, sales across all of the company’s eyewear stores in Japan increased+5.4% YoY, and sales at existing stores increased +2.0% YoY.
During the month, sales were driven by “JINS x Dick Bruna” series of eyeglasses and goods featuring designs inspired by illustrations from Dick Bruna’s Miffy and Friends series of
children’s books launched on November 3, and price revisions introduced on November 10 also contributed. As a result, sales at existing stores grew+2.0% YoY.

At the end of November, the number of eyewear stores in Japan was 472 (net increase of five stores).

B Eyewear stores in Japan—openings and closures

Store openings:

JINS Ito-Yokado Kobuchi (Sagamihara, Kanagawa Prefecture), JINS LaLaport Sakai (Sakai, Osaka Prefecture), JINS Saijo (Ehime Prefecture), JINS Lake Walk Okaya (Nagano Prefecture),
JINS Kashihara Tokiwa (Nara Prefecture)

Store closures:
There were no store closures.




M Additional information

Directly operated eyewear stores in Japan—year-on-year sales growth

Monthly sales summary from FY 8/2019 to FY 8/2022 (% YoY) (%)
1st 2nd
Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Q1 Q2 Q3 Q4 Half Half Total
SEPAizlzglg 120 79| 78| 46| 23| 91 771 64| 85| 89| 26| 106] 93| 50| 76| 73| 70| 74| 72
All Sepﬁ;%go 256| -21| 69| 69| 180| 157| -134| -723| -475| 183| 11.8| 82| 103| 135| -438| 126| 120 -152| -27
Store -
Sales SepAizngm 75| 106 10| -1.2| -01 40| 179 2432 | 698 | -231| -75| -14.2 0.5 08| 69.8| -15.0 07| 125 6.3
Sep. 2021 -11.6 7.2 84| 76| 37| -145 1.1 96| 20.1 6.5 5.2 5.8 10| -07| 98| 58| o1 78| 3.9
e 2022 . . : . : . . . : . . . . ) . . : . .
SepAizl%lg 8.3 47 3.8 10| -1.1 6.9 5.5 3.4 4.7 52| -1.1 6.7 5.6 1.9 45 3.5 3.6 4.0 3.8
Existing SEPAiZIZBQO 203 | -54| 36| 15| 11.7| 101| -174| -745| -51.1| 11.8| 55| 22| 64| 78| -471| 64| 71| -198| -75
Store -
Sales Sepﬁf%m 117 61| -34| -51| -41 09| 134 2329| 629| 258 | -104| -170| -38| -29| 635| -17.8| -3.3 8.6 2.3
Sep. 2021 -14.2 2.7 4.0 35| -07| -175]| -18 50| 135 14| 02 07| -29| -45 5.2 07| -38 29| -04

Aug. 2022




