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H Directly operated eyewear specialized stores in Japan—year-on-year sales growth, number of stores (%)
1st 2nd

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Q1 Q2 Q3 Q4 Half | Half Total
wm All Stores Sales 25.6 25.6 25.6
<5
@
@ Existing Stores Sales 20.3 20.3 20.3

Num. of Stores

g (month-end) 389 389 389
.5 Net Increase 10 10 10
S
Ce,'-) Openings 11 11 11
E
@ Closures 1 1 1

Note 1: The figures above are based on preliminary operating data, and may differ from actual results.

Note 2: Existing store sales data is based on stores operating for at least 12 months as of the end of the month; data from stores that closed during the month are not included.
Note 3: JINS also generates revenue from wholesale operations, e-commerce operations, and other operations. Sales growth may thus differ from that reported on the income statement.

Note 4: JINS MEME sales are not included in domestic eyewear specialized store sales.

ETOPICS

In September, sales across all of the company’s directly operated eyewear specialized stores in Japan rose +25.6% YoY; sales at existing stores rose +20.3% YoY.
During the month, sales were driven by the new fall-winter collection of “JINS CLASSIC” eyewear featuring metal frames, which the company released on August 22. The number of
customers visiting the stores also rose sharply, spurred by rush demand ahead of the consumption tax hike. As a result, sales at existing stores finished up +20.3% YoY.

The company launched the “JINS Switch READING” collection on September 26, showcasing eyewear that can easily be switched between regular glasses and reading glasses. The product

is gaining popularity, particularly among customers in their 40s and 50s who begin to notice the need for reading glasses.

At the end of September, the number of directly operated eyewear specialized stores in Japan was 389 (a net increase of 10 stores, of which six were business transfers of franchise stores).

HJINS FORMAT STORE OPENINGS AND CLOSURES

Store openings:

JINS Seibu Tokorozawa (Saitama Prefecture), JINS Kawasaki LeFRONT (Kawasaki, Kanagawa Prefecture), JINS SAKURA MACHI Kumamoto (Kumamoto, Kumamoto Prefecture),
JINS Aeon Mall Takaoka (Toyama Prefecture), JINS Ena (Gifu Prefecture)




Business transfers:
JINS SAN-A Kyozuka City (Okinawa Prefecture), JINS Okinawa RYUBO (Okinawa Prefecture), JINS Ginowan Convention City (Okinawa Prefecture), JINS Aeon Mall Rycom (Okinawa

Prefecture), JINS SAN-A Owan City (Okinawa Prefecture), JINS Urasoe Parco City (Okinawa Prefecture)

Store closure:

JINS Isetan Fuchu (Tokyo)

M Additional Information

Directly operated eyewear specialized stores in Japan—year-on-year sales growth

Monthly Sales Summary from FY 8/2016 to FY 8/2019 (% YoY) (%)
Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Q1 Q2 Q3 Q4 I-%Z){f I?Ig(lif Total
SepAi(gnng 183 | 250| 94| 21.7| 185| 140| 103| 47| -34| 35| 102| 47| 17.3| 182| 34| 62| 17.8| 49| 105
All SepAizlgBN 93| 149| 90| 108| 85| 58| 51| 107| 61| 87| 48| 57| 11.1| 85| 72| 63| 97| 67| 81
Stores -
Sales |S€P: 2017— 30| -08 5.2 1.7 58| 43| 134]| 7.2 57| 108| 79| 107 24| 39| 87| 97| 32 9.2 6.4
Aug. 2018
Sep. 2018~ 120 79| 78| 46| 23| 91| 77| 64| 85| 89| 26| 106| 93| 50| 76| 73| 70| 74| 72
Aug. 2019
Sep. 2015- 115 199| 43| 152| 11.8| 88| 38| -04| -83| -1.1| 49| -12| 116| 120| -21 10| 11.8| -04| 49
Aug. 2016
Existing Sepﬁ?ggﬂ 25| 83| 38| 56| 32| 17| 09| 58| 26| 34| 02| 25| 49| 36| 31| 19| 42| 25| 33
Stores -
Sales  |SeP: 2017- 04| -35| 13| 26| 17| 22| 101| 36| 14| 72| 38| 62| -07| 03| 49| 57| -02| 53| 27
Aug. 2018
Sep. 2018~ 83| 47| 38 10| -11 69| 55| 34| 47 52| -1.1 67| 56 19| 45 35| 36| 40 3.8
Aug. 2019




