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SPACE 400,000
CEREMONY 200,000
FLOWER 200,000
PHOTO VIDEO 200,000
PRINT 150,000
DRESS 150,000
HAIR MAKE 50,000
PRESENT 240,000
ENTERTAINMENT 200,000
1,790,000
FOOD 2,000,000
DRINK 320,000
CAKE 80,000
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4,430,000
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| 2003

| 2004 | 2005 | 2006
11,444 21,675 | +89.4% 32,153 | +48.3% 42,961 | +33.6%
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