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Summary 

Achieved another strong fiscal year this year. 

We achieved steady increase in both profit and 

income for 6 consecutive years.  

The next two years will be spent on strategic 

investment. 

Our goal for FY2017 is set at 3 billion yen in 

sales and 800 million yen in ordinary profit. 



5 Copyright  © Aucfan Co., Ltd. All Rights Reserved. 

3-year Plan and Strategic Investment  

1,006 

412 171 

1,500 

250 

2,100 

International 

Business 

 in two years 

Strategic 

Investment Phase 

Accelerated Growth Phase Strategic Investment Phase Today 

FY ended in Sept/14 

(Result) 

FY ending in Sept/15 

(Plan) 

FY ending in Sept/16 

(Plan) 

FY ending in Sept/17 

(Plan) 

FY ending in Sept/18 

(Reference) 

Amount of 

investment 

Net Sales (million yen) 

Ordinary Profit (million yen) 
3 billion yen  

800 mil. yen 

1,200 

4,000 

 1 billion yen 
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Financial Summary for Fiscal year ended 

September 2014 

FY2014 FY2013 FY2012 FY2010 FY2009 FY2011 

1 billion yen 

Net Sales*  Ordinary Profit/Ordinary Profit Ratio (％) 

FY2014 FY2013 FY2012 FY2010 FY2009 FY2011 

410 million  

yen 

Maintained a high 

ordinary profit ratio 

e x c e e d i n g  4 0 %  

*Although the Company has produced non-consolidated financial results up to FY2014, from FY2015 on, our subsidiary, Grand Design & 

Company will be included and consolidated. 

0.5 
1.1 

2.0 

3.0 

7.5 

6.1 

4.9 

3.2 

2.2 

In FY2014, we achieved increased income and profit, recording  

1 billion yen in net sales and  400 million yen in ordinary profit. 

15% 

22% 

32% 

40% 

41% 

2% 
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Review of Financial Results for Current FY - 1  

(Fiscal year ended September 2014) 
Compared to the same quarter of the previous FY, all quarters 

recorded an increase in both income and profit. 

Total Ordinary Profit for Fiscal year ended September 2014 Total Net Sales for Fiscal year ended September 2014 

FY2014 

1Q～4Q 

FY2014 

1Q～2Q 

FY2014 

1Q 

FY2014 

1Q～3Q 

1Q 

2Q 

3Q 

4Q 

1Q 

2Q 

3Q 

1Q 

2Q 

1Q 

1 billion yen 

FY2014 

1Q～4Q 

FY2014 

1Q～2Q 

FY2014 

1Q 

FY2014 

1Q～3Q 

1Q 

410 million yen 

1Q 

2Q 

3Q 

4Q 

1Q 

2Q 

3Q 

1Q 

2Q 
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Review of Financial Results for Current FY – 2 

(Fiscal year ended September 2014) 

Previous Business Model 

E Marketplace 

Product DB/Price DB 

Internet Advertisement 

ネット広告 

Marketing Solutions 

ネット広告 

Sellers/Participants 

ネット広告 ネット広告 

Service Fees Income 

1. Result-based advertising 

2. Search-based advertising 

3. Network advertising 

1. Pure advertising 

2. Data solution 

3. Event income 

(such as flea markets) 

Individuals (Resellers) 

Individual business owners 

(Small businesses) 

Corporations (Businesses) 

Individuals (C) 

Income from Internet 

Advertisement 

Income from Marketing 

Solutions 

Accumulated Data 

Buyers/Winning 

Bidders 
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Review of Financial Results for Current FY – 3 

(Fiscal year ended September 2014) 

FY2014 FY2013 FY2012 FY2011 FY2010 FY2009 

1 billion yen 

410 mil.  

yen 

Net Sales 

Ordinary Profit 

Service 

Charges 

Internet/ 

Online 

Advertising 

Marketing  

Support 

60% 
59% 

24% 

16% 27% 

12% 

50% 

32% 

18% 

Previous P/L Results 
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Result Forecast for Next FY2015 

Forecast for Fiscal year ending September 2015 

(Consolidated*)2 

Results for Fiscal year ended 

September 2014 

(Non-consolidated) 

Additional Strategic Investment 

(Estimated) 

Apprx. 

500 

mil. 

yen 

*Although the Company has produced non-consolidated financial results up to FY2014, from FY2015 on, our subsidiary, Grand Design & 

Company will be included and consolidated. 

Although the current income structure producing large profits remains unchanged, 

we expect to add approximately 500 million yen in additional strategic investment. 

Our numerical values for achievements are forecasted as follows.  

(Unit：million yen) 

Net Sales 1,500 

Operating Profit 170 

Operating Profit Ratio (%) 11.3% 

Ordinary Profit 171 

Ordinary Profit Ratio (%) 11.4% 

Net Profit 100 

Net Profit Ratio (%) 6.7% 

（Unit：million yen) 

Net Sales 1,006 

Operating Profit 406 

Operating Profit Ratio (%) 40.4% 

Ordinary Profit 412 

Ordinary Profit Ratio (%) 41.0% 

Net Profit 250 

Net Profit Ratio (%) 24.9% 
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Breakdown of 2-year (FY 2015/2016) Strategic 

Investment Areas 

300 mil. 

yen 
1. HR/Hiring 

To pursue our growth model at full throttle, each 

business area will secure and nurture staff with 

specialized knowledge and experience.  

300 mil. 

yen 

3. Data Acquisition /  

Organization 

Expand and develop existing and new data as well 

as our operation with our unique basic product 

information system. 

200 mil. 

yen 
4. Infrastructure 

Pursue high-speed processing technologies for our 

DMP structure and various services and provide 

reliable, high-quality services.  

100 mil. 

yen 5. R&D 
Propose pricing strategies utilizing data. R&D for 

establishing new horizons in commerce.  

100 mil. 

yen 
2. Int. Expansion 

To hire and nurture staff with advanced and 

specialized expertise in data mining, we will set up 

and invest in a base in Asia.  

Breakdown of Investment (1 billion yen) 

H
R

 R
e
la

te
d
 

D
a
ta

 R
e
la

te
d
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Aucfan’s Previous Growth Model 

I want to buy a new 

product  

at the lowest price! 

What is the lowest price  

for a used one? 

How much can I get  

for what I don’t need? 

Maybe I can make 

some money  

buying then 

reselling? 

I do it as a side  

business/investment! 

It is an actual full-

scale  

business! 

Flea 

Market 

Rakuraku 

Wholesale 

Data Supply 

Service 

Solution areas centered on “small businesses” 

and “corporations” 

Individuals 

(Reseller) 

Small businesses and 

side businesses 

(Small B) 

Corporations 
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Newly Redefined “Cyclical Growth Model” 

Aucfan’s Redefined Cyclical Growth Model 

Information 

Analysis/ 

Processing 

1.Acquire Public Data 

2.Analysis/Processing 

3. Interface 

1. Accumulate Private Data 

4. Support Execution  

Data 

Presentation 

Increased 

Visibility 

Solutions 

Business 

Support 

 

Aucfan Cyclic 

Growth 

Model 

1 

2 

3 

4 
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KPI of Cyclic Growth Model 

Increase  

Visibility 

3 
KPI 

Media 

UV / UU 

売上 

Network 

Advertisement 

 

Premium Fees 

Analysis/Proc

essing 

Data  

Acquisition 

Increase 

Visibility 

Business  

Solutions 

1 

2 

3 

4 

Information 

Analysis/Proc

essing 

2 

# of Unique 

Basic Product  

Info. 

Basic Product 

Info. 

Supply API 

 

Number of 

parameters 

Business 

Solutions 

 

4 

Sales 

Sales 

KPI 

KPI 

KPI 
Sales 

We set sales and KPI targets for each area from 1. Data to 4. 

Solutions for growth. 

Aucfan 

Cyclic Growth 

Model 

 

 

Number 

of data 

acquired 

 Data 

1 

KPI 

 

Types of 

Data 

KPI 

 

One-stop  

Solution 

Sales 
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Milestones of New Paradigm 2017 

 

In
fo

rm
a

tio
n
 

 Solutions 

Presentation 

D
a
ta

 

Pricing 

Info. 

Attribute 

Basic 

Product 

Info. 

Services Provided 2014 2015 2016 2017 

1 

2 

3 

4 

Matching：Machine learning 

Price Forecast: Establish a forecasting model/Behavior analysis 

Matching：Natural language processing 

to C 

to P 

to B 

CtoC Prices 

BtoC Prices 

Offline 

Overseas 

Basic Product Information (Aggregation) 

Basic Product Information (Non-serialized products) 

Word of mouth/tags (Surrounding attributes) 

ID/Behavior Log (Collaborate with outside data base) 

BI 

Personal Property  

Quarterly Report 

Behavior Analysis 

Future Forecast 

Data Consulting 

Consumer 

Price Index 

ABL 

Techno-

logy 
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Analysis/ 

Processing 

Data 

Increased 

Visibility 

Business 

Support 

1 

2 

3 

4 

D a t a 

- Number and Types of Data 

1 
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Types and Number of Data Retained 

The number of CtoC and BtoC data retained is increasingly steadily. 

Need to strengthen 4 areas: new CtoC markets (flea markets), BtoC 

(actual sales), POS’s, and overseas. 

FY2014 FY2013 FY2012 

30 billion yen 

Number of data accumulated  

by the Company 

FY2015 FY2016 FY2017 

Strengthen data 

acquisition by 

collaborating with 

other corporations 



Analysis/ 

Processing 

Data 

Increased  

Visibility 

Business 

Support 

1 

2 

3 

4 

Informat ion Ana l ys i s /Possess ing  

- Own Unique Basic Product Info. 

- DMP 

2 
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Expanding Basic Product Information Types 

 Aucfan’s own unique basic 

product information 

Stock info. Actual sale prices ID info. Retail sales info. Word-of-mouth info Real POS’s 

Receipts Reputation Purchase prices Authenticated ID Shop price # of products / colors 

Data cleansing 

Goal 3 years from now: 100 million data in our own unique basic 

product information totaling 1 trillion yen in circulation coverage  
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Targeted Areas of Aucfan’s Own Unique 

Product-based DMP  

Aucfan’s own unique product-based 

DMP centered on its basic product 

information 

Conventional people-based DMP 

centered on audience data 

Basic 

Product 

Info. 

URL browsing history Regional IP Interests 

Search words Purchase history Social info. 

Audience 

Data 

Stock info. Actual sale prices ID info. 

Retail sales info. Word-of-mouth info. Real POS’s 



Analysis/ 

Processing 

Data 

Increased  

Visibility 

Business 

Support 

1 

2 

3 

4 

Presentation Increased Visibility 

- Media UV/UU 

- Network Advertising 

- Premium Fees 

3 
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Aucfan.com’s Growth 

   Using 7 types of media outlets in 4 areas 

   Number of UVs (unique visitors) - More than 12 million UVs per month (grew by 143%) 

   Advertisement – grew by 156%,  fees – grew by 122% 

For 

professionals 

初心者向け 

F
o
r b

u
y
e
rs

 

F
o

r s
e
lle

rs
 

For 

beginners 

Area to be 

strengthened 1 

Area to be 

strengthened 2 
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Transitioning to Smartphone UVs Smartphone UV Ratio 

Smooth Transition Toward Smartphones 

The ratio of smartphone usage now exceeds 4.5 million UVs or 10 times more 

compared to the same period during the previous FY.  

Thanks to strengthened services and promotional efforts! 

36.8 % 

4.9 % 

410,000 
UVs 

4.5 mil. 
UVs 

0 

500,000 

1,000,000 

1,500,000 

2,000,000 

2,500,000 

3,000,000 

3,500,000 

4,000,000 

4,500,000 

5,000,000 
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Developing “Value fan” Services 

Our goal is to create a “Wikipedia for Products” that includes information such as 

ratings and future price forecasts by collecting real-time and international data. 

Value fan: Smarter way to “buy” and “sell” 

Future price 

forecast 

Ratings 

Regional 

search 

EC/Real 

comparisons 

Reviews 

Ranking 

New 

Used 

Real 

http://www.fullspeed.co.jp/
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3-year Plan (FY Ending Sept. 2015 – FY Ending in Sept. 2017) 

Trend in the Number of  

General Members/Fee-paying Members 
Trend in the Number of UVs (Unique Visitors) 

FY2017 FY2015 FY2014 FY2016 

30 mil. UVs  

Our goal is to exceed 30 million UVs and 300,000 fee-paying members.  

FY2017 FY2015 FY2014 FY2016 

300,000 

members Fee-paying Members 

General Members 

Please refer to p.45 for our 

past trends. 
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Analysis/ 
Processing 

Data 

Increased 
Visibility 

Business 
Support 

1 

2 

3 

4 

Solutions Business Support 

- One-stop Solutions 

4 
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Our Unique Platform 

Corporations (B) 

Internet Real 

Expanding a distribution platform that is a cross between 

“CtoSmallBtoB” and “Internet-Real.” 

Individuals (C) 

Omni-channel 

distribution platform 
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Aiming to Become the No.1 Solution Business in “Pricing 

Strategy” 

Areas of Data 

Utilization 
クライアント 

Consumer goods 

manufacturers/retail 

businesses/ financial 

corporations etc. 

The largest Master data base that covers 

thoroughly the Internet and physical 

stores (Real) and allows for customer 

identification.  

Massive Purchase Data 

Real Internet 

Advertisement CRM Pricing 

Strategy 

3 Areas of Retail Business Solutions 

Secondary 

Distribution 

Audit 

Companies/Consulting 

Leasing 

Companies/Financial 

Corporations 

Research 

Companies/Media 

Manufacturer 

Distribution/Retail 

Clients Our Media Outlets 

B to C 

C to C 
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04 Aucfan’s Goals  Our Vision 
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Big Data Market 

In the last 10 years, the amount of data circulating grew by 199 times while data 

consumption, during the same time period, grew only by 1.1 times. The need 

for optimized data and more accurate predictions is increasing. 

 

 

 

Areas of Big Data Future Prediction Analysis 

Reporting 

 

Multi-dimensional Analysis 

Monitoring 

In
flu

e
n
c
e
 o

n
 B

u
s
in

e
s
s
e

s
 

1980s 

Optimization 

Prediction Analysis 

1990s 2000s 2010s 
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Markets Surrounding the Auction Market 

The Company is Facing an Enormous Market 

 

Auction market 

   1 trillion yen  

                                  

 

 

Retail market 

  150 trillion yen 
   

                  
E-commerce market 

15 trillion yen 
 

 

Omni-channel 

CtoC and BtoC combined 
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Aucfan’s Mission 

Anyone can buy and 

s e l l  a n y t h i n g 

a n y w h e r e …  T h e 

dawn of a new era. 
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Aucfan’s Vision 

Serve as an index for buying and selling across the world 

Answer any “How much?” questions 

Become the “Wikipedia” for products 

To be a unique presence in the world as a 

company that provides accurate and fair 

information on various products.  
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Strategy Centered on Data Infrastructure 

Market Place 

Information 

Data 

Presentation 

Solutions 

Cyclical 
Aucfan 

Growth Model 

1 

2 

3 

4 

Financial business 

Real Commerce 

Reuse 

e-commerce 

Recommendation Engine 

Master DB 

Inventory 

Customer Reviews 

Retail Price Auction Price 

Price Indexes 

Asset Based Lending 

Purchase Analysis 

Marketing Insights 

Inventory Optimization 

Data Warehouse 

Product Search Engine 

Price Prediction 

Resale Value 

POS Behavioral Log 

Operation Optimization 

POB 



38 Copyright  © Aucfan Co., Ltd. All Rights Reserved. 

Global Expansion 

 Data Exchange 

 Strategic Alliances 

 Strategic Investment 

 Outsourcing  

 

Alliances in market places worldwide 

Accelerating expansion from bases in South East Asia 
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Aucfan Medium-term Management Plan (Repeat) 

1,006 

412 171 

1,500 

250 

2,100 

International 

Business 

 in two years 

Strategic Investment 

Phase 

Accelerated Growth Phase Strategic Investment Phase Today 

FY ended in Sept/14 

(Result) 

FY ending in Sept/15 

(Plan) 

FY ending in Sept/16 

(Plan) 

FY ending in Sept/17 

(Plan) 

FY ending in Sept/18 

(Reference) 

Amount of 

investment 

Net Sales (million yen) 

Ordinary Profit (million yen) 
3 billion yen  

1,200 

4,000 

 1 billion yen 

800 million yen 



Opinions and forecasts contained in this document are based on the Company’s evaluation at the time of document’s publication.  

The  Company, therefore, does not guarantee the accuracy of the information provided by this material. Please note that various factors and elements may significantly affect the actual results. 

T r a d e  i s  N O  B O R D E R ! 
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Company Overview 
Company Information 

Company Name 

Aucfan Co., Ltd. 
 

Address 

Humax Shibuya Bldg. 6F, 1-14-6 Dogenzaka 

Shibuya-ku, Tokyo 150-0043  
 

Founded 

June, 2007 

Capital 

655.77 million yen (as of September 

30, 2014) 
 

Number of Employees 

52 (as of September 30, 2014) 

HQ 

http://aucfan.com/ 

http://www.fullspeed.co.jp/
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Company History 

2008 

April The headquarters is moved to Hiroo, Shibuya-ku, Tokyo 

May Paying members’ service Aucfan Premium is launched as a pay-per-use service business 

Dec. Aucfan School, a auction class is launched 

2009 May Aucdata, a consumer trend analysis tool is launched 

2010 

Jan. Aucfan Seminar, an auction correspondence course is launched 

July The headquarters is moved to Dogenzaka, Shibuya-ku, Tokyo 

August aucfan touch, a site for smartphones is launched 

2011 

Sept. PrivacyMark by Japan Institute for Promotion of Digital Economy and Community (JIPDEC) is obtained 

Oct. Mono Cheki, a smartphone app is launched 

Nov. Aucfan Pro integrated analysis tool is launched 

2012 

May 
Cloudshop system, an SaaS multi-store compatible online purchase comprehensive management service, is obtained from 

Cloudoc K.K. 

July auc-checker, a new service that detects unauthorized auction items, is launched 

August Aucfan Town, a search service for second-hand buyers and auction agency shops, is launched 

Sept. auc4G mobile internet subscription service is launched 

Dec. Global Aucfan, a comprehensive global ecommerce search site, is launched 

2013 

April Listed on Mothers Section of the Tokyo Stock Exchange 

June Aucfan Shiire Mall, an exclusive platform that allows company and individual trading, is launched 

Sept. Rakuichi Rakuza, one of Japan’s largest flea market business, is acquired from Marketenterprise Co., Ltd. 

Nov. New corporate logo is unveiled 

2014 
Feb. 

Auction Listing University/Academy, a service to train Yahoo! Japan online auction sellers, is launched in partnership with 

Yahoo! Japan 

May 
Auc-checker (beta), a detection and monitoring service for items traded on online auctions, is launched 

Aucfan Points reward points program is launched 

Company Information 



44 Copyright  © Aucfan Co., Ltd. All Rights Reserved. 

役員紹介 

Shuichi Takenaga 
Representative Director 

 

Graduate of Kyoto University Faculty of Law 
2000 Launched small auction business as a sole proprietorship while still 

enrolled in university  
2004 Founded Defactostandard, Ltd. and became its Representative  

Director 
2007/6   Founded Aucfan Co., Ltd. in incorporation-type company split 

Appointed Representative Director of Aucfan Co., Ltd. (current 
position) 

Junji Hamada 
Director, Manager of Business Administration Department 

 

Completed Master’s Degree Program at Teikyo University 

Graduate School of Economics 
1992 Joined IDO Corporation (now KDDI)  
2002 Joined E3 Networks Corp. (now Mitsui Bussan Secure Directions, Inc.)  
2005 Appointed director of Produce Association, Co., Ltd.  
2006 Appointed director of Fitech Laboratories, Inc. 
2012 Joined Aucfan Co., Ltd. and became manager of Business 

Administration Department 
2012/12 Appointed Director of Aucfan Co., Ltd. (current position) 

Kenichiro Waide  
External Director 

 

Graduate of Keio University Faculty of Economics 
1982 Founded General Solutions, Inc. 

Appointed its Representative Director  
2006 Founded Zaihon, Inc. Appointed its Representative Director  
2010/12 Appointed Director of Aucfan Co., Ltd. (current position) 

Kosuke Ueyama 
External Director 

 

Obtained Master’s Degree at the Graduate School of 

Information Science and Technology,  

The University of Tokyo 
2003 Founded TriAx Corp, appointed its Representative 

Director  
2011/12 Appointed Director of Aucfan Co., Ltd. (current 

position) 

Hiroshi Shingu 
Full-time Corporate Auditor 
 
1990 Joined Nomura Securities Co., Ltd.  
2003 Joined Netprice Ltd., 
2004 Appointed Director and Executive Officer, Senior General 

Manager of Netprice Ltd. 
2007 Joined Aruze Corp. (now Universal Entertainment 

Corporation)          

2010 Joined Coach A Co., Ltd. 
2013/12 Appointed Full-time Corporate Auditor of Aucfan Co., 

Ltd. (current position) 

Board Members and Full-time Auditor 

Company Information 
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Trend in the Number of  

General Members/Fee-paying Members 
Trend in the Number of UVs (Unique Visitors) 

FY2014 
4Q 

FY2014 
2Q 

FY2014 
1Q 

FY2014 
3Q 

3Q 

12 mil. UVs 

FY2014 
4Q 

FY2014 
2Q 

FY2014 
1Q 

FY2014 
3Q 

Trend in User Numbers at Aucfan 

450,000 

60,00  

General Members 

Fee-paying Members 

Company Information 
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Analysis of Increase/Decrease of Sales 

and Operating Profit 1: Current FY 

Company Information 

Sales for service charges and marketing support grew steadily while 

sales for Internet advertising increased dramatically. 

Service charges       +52 

Internet advertising       +114 

Marketing support    + 87 

0 100 200 300 400 500 600

Results for FY ended
in Sept/14

Increased profit due
to sales growth

Decreased profit
due to  sales cost

increase

Decreased profit
due to increased
sales adm. Costs

Forecast for FY
ending in Sept/15

406 

+254 

▲43 

▲110 

*"+" denotes an increase in profit while "▲" denotes a decrease. 

<Main Factors for Increase/Decrease> 

Labor costs      ▲32 

Labor costs      ▲12 

Outsourcing      ▲16 

Subcontracting      ▲17 

Commissions      ▲20 

Goodwill repayments      ▲21 

306 

(Unit: million yen) 



47 Copyright  © Aucfan Co., Ltd. All Rights Reserved. 

Analysis of Increase/Decrease of Sales 

and Operating Profit 2: Next FY   

Company Information 

For FY2015 ending in September, we are forecasting 1.5 billion 

yen in sales and 170 million yen in operating profit. 

Service charges   +218 

Internet advertising  +144 

Marketing support  +130 

0 100 200 300 400 500 600 700 800 900

Results for
FY ended in Sept/14

Increased profit
due to sales growth

Decreased profit due
to  sales cost increase

Decreased profit due to
 increased sales adm. costs

Forecast for FY ending
 in Sept/15 406 

170 

+494 

▲146 

▲583 

*"+" denotes an increase in profit while "▲" denotes a decrease. 

<Main Factors for Increase/Decrease> 

Labor costs      ▲57 

Depreciation      ▲18 

Travel expenses      ▲65 

Communication      ▲15 

R&D        ▲93 

Labor costs     ▲142 

(including hiring costs)    

Outsourcing      ▲121 

Advertising      ▲113 

Goodwill repayments    ▲27 

(Unit: million yen) 
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Major Acquisitions/Investments 

Jan. 2014 BUKALAPAK.COM 

Feb. 2014 
RealWorld, Inc. 

(TSE Mothers) 

July 2014 

Cloud Payment, 

Inc. 

(Formerly  

J-Payment, Inc.) 

July 2014 
FLASH PARK 

Co., Ltd. 

July 2014 Blue, Inc. 

Aug. 2014 

E-Classis 

Commerce, Co., 

Ltd. 

Sept. 2014 

Market 

Enterprise Co., 

Ltd. 

Oct. 2014 
Grand Design 

Co., Ltd. 

Oct. 2014 
Eterment Co., 

Ltd. 

Nov. 2014 7-bites Co., Ltd. 

Managing 

marketplace 

(Indonesia) 

Cloud sourcing 

Internet payment 

services 

 

Managing e-

commerce site 

dedicated to gifts 
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Major Awards 1 

Selected as one of the Best 200 Asian Companies by Forbes Asia 

Ateam 

Aucfan Co. 

COLOPL 

euglena 

F@N communications 

Fisco 

Jibannet 

Jin Co. 

Kitanotatujin 

Livesense 

M3 

Mobile Create 

Money Square Japan 

Nihon M&A Center 

NISSO Pronity 

PR Times, September 26, 2014. 
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Major Awards 2 

Awarded “2014 Red Herring Asia Top 100 
Winners” 

On August 25, 2014, in Hong Kong, Aucfan gave a presentation to be 

considered for final selection at Red Herring’s three-day “Red Herring Top 

100 Asia Award.” Judged based on financial performance, level of 

technical innovation, executive ability, and business strategies, we were 

then selected as one of the best 100 companies owning potentialities 

of growth,  capability and innovation, and awarded “2014 Red Herring 

Asia Top 100 Winners.”  

 

 ■What is Red Herring? 

Red Herring publishes prestigious magazines and online news targeting 

investors, business owners, and engineers and constantly introduces the 

world to the latest information and new technological trends that have 

the potential to change the shape of the economy. Its influence on the 

world’s technological innovation, therefore, is considerable. Hosted 

annually by Red Herring, “Red Herring Top 100 Asia Award” is a 

prestigious event. The 100 most promising and cutting-edge companies in 

Asia that possess innovative systems and technologies are recognized. 

Past winners of “Red Herring Top 100 Global Award” include Google, 

Yahoo, Salesforce.com, YouTube, eBay, and Twitter, and the award is now 

considered as an authoritative rite of passage for any venture business. 

 Excerpt from our press release dated September 1, 2014 
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About This Document 

We are providing this material not for soliciting investment but, rather, for helping 
you better understand our company. 
 
Any predictions and forecasts presented here in this document have been based on 
the information we have at this time.  
 
As predictions and forecasts inherently include many unpredictable elements within, 
the actual future results may differ.  

Company Information 



T r a d e  i s  N O  B O R D E R ! 

Opinions and forecasts contained in this document are based on the Company’s evaluation at the time of document’s publication.  

The  Company, therefore, does not guarantee the accuracy of the information provided by this material. Please note that various factors and elements may significantly affect the actual results. 


